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| tinue to build the finest car 


‘ have been the 
| caused President Knudsen to talk 
thusly. For the records divulge 


} dinal 


} out injury to the looks 


New Bantam Line--Page 21 


utomotive 


Founded 1925 


BDailyN 


Twite-a 
ednesilay hnd Sa 


The National Newspaper of America’s Greatest Industry 


Vol. 13, No. 2447 


DETROIT, SATURDAY, OCTOBER 2, 1937 


$6.00 Per Year, 10c Per Copy 


WILLYS, PACKARD ANNOUNCE 


Pontiac, Cadillac Price Boosts Moderate 


Sparks 


Cadillac Acclaimed 
Preview Reviews 
Welcome Walesby 
Studebaker Serves 


-—seoe = 
By 


Chris Sinsabaugh 


oa IT what you will—acco- 
lade, encomium, orchids or 
citation—surely it must have 
warmed the cockles of the hearts 
of General Manager Nick Drey- 


4 Light Trucks 


|$26-$35 Price Advance: 





stadt and General Sales Manager | 
Don Ahrens when the president} 
of General Motors, addressing the | 


dealers at the 


'of 


big meeting in Detroit this week, | 


remarked that relatively, Cadillac- 
LaSalle made the greatest in- 
crease in volume of any General 
Motors unit and that “Cadillac 
has taken its rightful place in the 
corporation —Cadillac will con- 
in 
America.” 
a ok ” 

AND THE FIGURES I picked 
up at the preview party of Ad 
Manager Frank Denney seem to 
inspiration that 


that since Jan. 1 and through to 
Sept. 20 the two lines show a 
joint increase of 88 per cent in 
sales, with 33,681 the unit count 


for LaSalle and 17,937 for Cadil-| 


lac. Broken down, LaSalle alone 


shows the remarkable gain of 161| 


per cent, made possible by the 
sale of 23,933 units as compared 
with 9,171 in the same period a 
year ago. Cadillac shows 11 per 
cent gain, the comparative figures 


being 9,798 as against 8,766. 


* * * 


co 


pb view lead ms tu ~elieve the 


Cadillac line will be very much in| 


the picture in the coming cam- 


have been gone over with a fine- 
tooth comb, the result being most 


pleasing to the eye. While I can’t | 
| go into details, it is most appar- 
(ent that everything 
principles have been} 
16- | 


except car- 


changed. Take the stately 
cylinder job, for instance. The 
body designers have cut down the 
wheelbase—from 153 to 141—with- 
and com- 
for‘ —improved ’em, in fact- 
this got away from 
criticism as to the “16” 


announced this week 
the “16” seven-passenger 
mly model whose price has been 
reduced. It now lists at $5,775, a 
reduction of $1,600. 


K * * 


THERE ARE to be 36 body 
styles in the two lines, each and 


(Continued on Page 17, Col. 1) 


“S gained at the} 





and | 
previous | 
being too} 
big. By the way, the prices just | 
show that | 
is the | the 
| models. The LaSalle is up $60 to| 
|a base price of $1,300, while the 


1938 Willys Line! 


Has 3 New Cars, 


Goal of 125,000 Units 
Is Set for 1938 


TOLEDO. — Three new}! 
passenger car units and a 
line of light commercial | 
units are featured in the| 
1938 Willys line, which will 
be formally presented to the pub-| 
lic over the week-end. The new 
line is now being shown by 
Willys dealers who now total 
more than 3,000. 

Production schedules call for a| 
total of 125,000 units, an increase | 
approximately .100. per cent 
over the total production of 1937 | 
models. Factory employment, 
which totaled 5,000 men at peak| 
production periods during the} 
past several months, will be in-| 
creased to 6,000 men, according} 
to David R. Wilson, president. 

Operations on the 1938 cars got | 
under way in earnest this week, 
with the output for the week 
stepped up to 2,000 units. The 
company turned out 65 cars last| 
season, despite the fact produc- 
tion did not get into full swing 
until Jan. 1. 

Ward M. Canaday, chairman of 
Willys-Overland board, told Ohio 
and Indiana dealers here this 
week that Willys dealers were 
able to gross about $7,000,000 dur- 
ing the past season, 

Additions to Willys’ 1938 passen- 
ger car line include an economy 

(Continued on Page 14, Col. 1) 


Pontiac, Cadillac 
Price Rises for 


96 
38 Are Moderate 
es 
DETROIT.—That upward revi- | 
sions in automobile prices will be 





paign, for the old Cadillac models | much more moderate than had 


been expected, is indicated in the | 
announcement Friday that the| 
boost in the Pontiac line would} 
range between 2.5 per cent and| 
8.2 per cent above the 1937 Au-| 
gust quotations. Pontiac, which is} 
the first of the 
priced lines to tag its 1938 wares, | 
pointed out that many items in- | 
cluded in the 1938 prices were ex- | 
tras in 1937. 

The Pontiac announcement | 
came simultaneously with the 
announcement by Willys - Over- | 
land that its line would be priced | 
$26 to $35 higher. On Thursday | 
Cadillac had placed the prices on 
1938 Cadillac and LaSalle} 


lowest Cadillac is set at $2,085. 
Earlier in the week Buick re- 

vealed that prices on its new| 

models for 1938 would be up only | 
(Continued on Page 6, Col. 1) | 


| the 
| the convention, which begins here 


lower medium |f 


TEN-CANDLEPOWERED CAKE, 
anniversary, was served to 2,100 dealers at a luncheon Thursday dur- 
ing a preview of Plymouth’s “Jubilee” 1988 models for Michigan | 


—o 


marking Plymouth’s_ tenth | 


dealers at Masonic Temple, Detroit. Sales Vice-President Harry G. | 
Moock (with knife) sliced for the cake-eaters. (See Story on Page 18). 


Distributors to Preview 


°38 Conditioned-Air Nash 


CHICAGO. — First automobiles 
in history using conditioned air 
systems for winter driving will be 
previewed here Oct. 4 at the an- 
nual convention of Nash _ dis- 
tributors, when the 1938 Nash will 
be displayed. 


This of- 


was announced when 


| ficials of the Nash Motors division 


of Nash-Kelvinator Corp., headed 
by Charles W. Nash, chairman of 
board, completed plans for 


Monday. 
Officials of the company have 


| not yet revealed the workings of 


the new conditioned air system, 
which, they declared, represents 
the first application of thermo- 


The Top Ten 
PASSENGI... CARS 
First Ten in Registrations 
as Reported in ADN Today. 

7 1936 
Pos. Pos. 
1—628,919 553,687— 2 
2—555,511 697,652— 
3—354,982 348,377— 
4—194,707 175,278— 4 
5—159,862 122,525— 
6—144,760 140,449— 
7J—142,990 Buick 108,291— 
8— 74,009 Pack. 39,420—11 
9— 70,610 Hud.* 72,227— 8 
10— 64,996 Chrys. 40,414—10 
*Includes Terraplane. 

Total All Makes 
2,654,301 2,457,624 


See Total Registrations to Date, 1937- 
1936, pages 20 and 21! this issue. 


Make 
Ford 

Chev. 
Plym. 
Ddge. 
Pont, 
Olds. 


| dows 


| storms 
| comforts. 


|of Sales Finance Companies 


dynamics to the interior of an 
automobile. 

The system, they claimed, 
based upon entirely new princi- 
ples of car ventilation and heat- 
ing and establishes a new concep- 
tion of motoring comfort. 

With the new system, it was 
reported, it is possible to drive a 
car in below zero weather and 
yet maintain within the car an 
ever-changing supply of fresh, 
clean air at constant tempera- 
tures which are controllable by 
the driver. 

A reversal of the present meth- 
ods of car ventilation is said to} 
insure that there are no chilling 
drafts, while in addition the win- 
of the car will not fog, 
making for safer winter driving. 
It was also said that it will be 
possible to drive through dust 
without the usual dis- 


is 


ae Time 
Terms Urged by NASFC 


ADAMS 
ADN Staff Correspondent 

CHICAGO.Big profits and 

| volume for finance companies this | 
year were aired and viewed with | 


By MEL 


some alarm at the 14th annual | 
convention of the National Assn. | 
in 
the Stevens hotel here Wednes- 
day and Thursday. 


The profit situation was cited | 


| 
| by Glenn B. Ryman, president, as 
|a warning to resist the tempta- 
| tion to loosen up on such es- 


New Rear-Spring 
Suspension Noted 


‘On 38 ~Packards 


'4 Models Have Longer 
Wheelbases; Eight 
Succeeds ‘120° 


DETROIT.—Almost com- 
plete redesigning of the two 
lower-priced cars, along with 
many improvements on the 
“senior” models, features 
the 1938 Packard line announced 
this week by the Packard Motor 
Car Co. The Packard Eight be- 
comes the successor to the “120,” 
while the name “Packard Six” is 


|continved for the companion -car 


in the lower-priced. field. 

Chief among the detailed 
changes for making the “new 
Packard ride” is a new rear-spring 
suspension system for the “junior” 


|} cars, 


Six and Eight are 
in appearance and 
each has an increase of seven 
inches in wheelbase. The wheel- 
base of the new Six is 122 inches, 
two inches longer than the 1937 
Packard 120 and that of the 
Eight is 127 inches. Actual over- 
all length of both cars is only 
slightly greater. 

Both the Six and Eight have 
all steel bodies with one-piece 
steel tops, and are sound insulated 
with 11 different kinds of noise- 
deadening material. Engineers of 
a large university co-operated 
with Packard engineers in work- 
ing out the acoustical treatment 
of the new bodies. 

All four cars have Vee-type 
windshields and Vee-rear win- 
dows; more streamlined fenders; 
new four-beam head _ lamps, 
mounted directly on the skirts of 
the front fenders; new instrument 


The 
much 


new 
larger 


| boards and instruments, featuring 


a considerably larger package 
compartment and an almost full- 
length concealed defroster vents 
for both sides of the windshield. 


(Continued on Page 20, Col. 1) 


-Payment 


sentials as adequate down pay- 
ments, sane terms and other safe- 
guards against risky deals. 
Three resolutions were adopted 
at the meeting with the question 
of standard terms topping the 
| list. They were as follows: 
New cars and used cars not 
over two years old are 
placed in the same category, 
(Continued on Page 8, Col. 1) 
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Big Motor Market F oreseen in Low-Income ‘Group 
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‘$30-a-Week’ k? Class Seen 


Owning 66% of Cars 


CHICAGO.— Automobile owner- 
ship among families, with incomes 
of $30 a week or less, is expand- 
ing by 1,000,000 a year and by 
1940 close to 15,000,000 families in 
modest or low income groups will 
be owners of motor vehicles if 
the present trend continues, de- 


clares Baird H. Markham, direc-| 
tor of the American Petroleum | 


Industries Committee. 

Two-thirds of the cars in this 
country by 1940 will be owned by 
families having incomes of $30 a 
week or less, and only one-third 
of the car-owning families will 
fall in the income class above $30 
a week, Markham asserted this 
week at an interstate conference 
on gasoline taxation in the Hotel 
Stevens. Chairmen and _ secre- 
taries of state petroleum indus- 
tries committees from Colorado, 
Illinois, Indiana, Iowa, Kansas, 
Michigan, Minnesota, Missouri, 
Nebraska, New Mexico, North 
Dakota, South Dakota and Wis- 
consin attended the sessions 
which continued through Friday. 

“The remarkable extension of 
automobile ownership among 
U. S. families with low incomes is 


unparalleled in any other nation | 


in the world,” said Markham. “As 
a matter of fact, the number of 


automobiles owned by U. S. fami-| 


lies, with low or modest incomes, 
is greater than the total automo- 
biles owned by families in all 
income classes in the entire bal- 
ance of the world. 

“There are 25,000,000 passenger 


cars operating on American high- | 
ways. In all the rest of the world | 


there are only 9,000,000. ‘In this | 


country we have one motor ve- 


Kelsey to Build 


$1,000,000 Plant 


PITTSBURGH, — Kelsey-Hayes 
Wheel Co., ranking manufacturer 
of wheels and related products 
for the automobile industry, has 
acquired 30 acres of property 
here on Neville Island to build a 
plant costing about $1,000,000. 

It is believed that operations in 
the plant, which will employ from 
1,000 to 1,500, may be under way 
by Jan. 1. A nucleus of a staff 
will be 
company’s plants in Detroit. 

The new factory will use 100,000 


tons of flat steel annually, a fac- | 


tor which influenced the decision 
of the company to build in this 
area. 


brought here from the| 


tn 


hicle, including trucks, for every 


@—— 


"40 


4.5 persons in our population. For | 


the balance of the world there is 
only one motor vehicle for every 
50 persons. More than 


half of | 


the motor vehicles in this country | 


|are now owned by families with | 


|}incomes of $20 to $30 per week, 
or even less. 

“Thus are these motorists the 
‘typical’ motorists of the United 
States. Far from wealthy, they 
are able to enjoy the fruits of 
inventive ingenuity and business 
enterprise that in other countries 
of the world are denied to all but 
the rich. 

“Another important factor in 
the phenomenal expansion of au- 
tomobile ownership in the United 
States is the availability of inex- 
pensive used cars. An automobile 
that will run fairly well can be 
purchased as low as $50 or $100, a 
cost of only $1 or $2 a week over 
a year. For a few hundred dol- 
lars a used car in really good 
shape can be purchased. 

“The market for inexpensive 
used cars in the United States is 
far larger than the market for 
new cars because the majority of 
motorists today have incomes in 
| the lower brackets. 

“Despite these facts, which show 
| conclusively that the bulk of our 
|} motor vehicle owners have small 





| ability to pay taxes, the tax bur-| 
den on the motorists has been in- | 
creased continuously by the fed-| 
jeral and state governments. Fif-| 
teen years ago, for example, the | 
|average annual gasoline tax bill | 
per motor vehicle was only about | 
$5; now it is above $30. This year | 
the state and the federal govern-| 
ments will collect close to one} 
billion dollars in gasoline taxes 
from the highway users of the 
country, who will also pay about 
one-third of a billion dollars to 
the states in registration fees. 
Hundreds of millions of 
dollars collected, allegedly as road 
tolls, will be misappropriated by 
diversion to non-highway pur- 
poses, or unwisely spent because 
of an over-abundance of tax 
funds. 

the 
the 


taxation curbs 
of wealth and 
advantages of modern life, not 
among the rich, but among the 
poor. Thus, when the annual 


gasoline tax burden on the aver- 


“Excessive 
distribution 


its practical effect was to penal- 
ize those motorists—the ‘typical 
motorist’—-whose income is con- 
| fined to narrow limits. 





FIRST OF THE 1938 Hudsons, a 


: | news of 


six sedan, comes off the produc- 


tion line and is greeted, left to right, by George H. Pratt, sales man- 


ager; Earl Butler, Chicago distributor, and I. B. Swegles, vice-presi- | 


dent in charge of manufacturing at Hudson Motor. 


| Naval Armory this 


group 


CHRYSLER’S DETROIT regional meeting of dealers, held 
week, attracted more than 700 dealers from 
Detroit, Toledo and surrounding territories. 
of dealers giving the 1938 Chryslers an 
inspection at a preview of the new models following a sales conclave. 


Here is an interested 
“under-the-hood” 





est exhibits ever sent to the New 





those | 


age motorist in the United States | 
rose from $5 to more than $30, 


|York automobile show by a 
foreign manufacturer 
Fiat’s entry into the American 

market, according to Larry Green, | 
director of sales for the Advance | 
Corp. of Butler, Pa., American 


New Grahams 


Unveiled, Plans 
Told to Dealers 


DETROIT. _ First glimpse of 
the 1938 Graham, and first in- 
formation concerning the coming 
year’s sales and advertising pro- 
gram, was given distributors and 
dealers from points east of the 
Rockies at the Graham-Paige 
factory this week. 

R. C. Graham, executive vice- 
president, told of the timing of 
production on the new cars. 

“Our announcement date will 
be Oct. 27,” Graham said. “We 
could have announced earlier by 
making only a few changes in the 
|1937 car, but we believe this is 
the opportune time to completely 
redesign the line.” 

W. H. Neely, chief design engi- 


neer, responsible for the develop- | 
de- | 


ment of the new model, 
|scribed its salient sales points. | 
| Storrs J. Case, director of adver- 
| tising and sales promotion, out- 
| lined the program of sales helps | 
"FE are planned. 


Fiat Plans Big 
For National Car Show 


marks | 
|to 50 miles per gallon and will de- 


|stated. One of the models 


| man, 


1 


F. R. Valpey, general sales man- | 


ager, conducted the 


meeting, | 


stressed the need of organizing | 


| strong retail forces to take full 
|advantage of the new product, | 
| and reported on the increase in 
Graham dealerships’ since 
the 1938 model leaked 
|out a few weeks ago. 





the | 


ADN Show Issues | 


| 
AT NEW YORK AND CHICAGO | 


| Oct. 23—Special black and white. 
| Oct. 27—Black and _ white, plus 
rotogravure “Album 
1938 Passenger Cars.” 


| Oct. 30—Special black and 
Nov. 6—Special black and 
Nov. 10—Special black and 
Nov. 13—Special black and 


white. 
white. 
white. 


of | 


white. | 


Exhibit 


importer and distributor for Fiat. 

Included in the shipment are 
several styles of the Fiat “500,” 
which offers gasoline mileage up 


NEW YORK.—One of the larg- 


| liver in the United States for less 
than $600, fully equipped, Larry 
is a 
cabriolet with a sliding top, which 
Green claims is the only “one- 
one-finger” convertible top 
in existence. 
Also included 
and the “1500” 


are the Balilla 
in both standard 
and custom models. All models, 
including the “500,” offer all-steel 
bodies, hydraulic shock absorb- 
ers, hydraulic brakes and inde- 
pendent front-wheel suspension. 


Up License Tax 

RICHMOND, Va. (UTPS).—The 
city license tax on automobile finance 
companies will be increased from 
$200 to $500 and the tax on ma- 
chinery from 60 cents to $1, if the 
city council approves the recommen- 
dations adopted by a _ special sub- 
committee appointed to revise the 
license code and find new revenues 
for the city next year. 


MORE THAN 200 AUTOMOBILE EDITORS and technical editors 





NADA Sees Price 


Cutting Solution 
In Tydings Act 


DETROIT.—The way is now 
open for motor car manufactur- 
ers to maintain retail 
prices, according to the Septem- 
ber issue of the NADA Bulletin, 
official organ of the National Au- 
tomobile Dealers Assn. The Bul- 
letin declares that the Tydings- 
Miller enabling act, which is now 
in force, permits the making of 
price maintenance contracts with 
dealers, thereby taking advantage 
of the fair trade laws which have 
been adopted in 42 states. 


Before the passage of the Tyu- 
ings act, manufacturers who used 
these state laws were in violation 
of federal anti-trust statutes un- 
less incorporated in the states in 


which such contracts were made, | 
; 


the issue states. 


selling} 


In commenting on the situation, © 
A. N. Benson, general manager } 


of NADA, said that, since price 
maintenance is now legal, it re- 
mains to be seen whether or not 


the motor car industry will en- ~” 


deavor to eliminate ‘‘the scourge 
of price cutting prevalent in the 
motor vehicle industry and which 
is consuming such a large por- 
tion of the retail dealers’ gross 
margin that adequate profit op- 
portunity is impaired.” 

This price cutting, he stated, is 
particularly vicious and unfair 
where unauthorized curb-stone 
brokers “bootleg” new cars in 
competition with “legitimate en- 
franchised agencies who are re- 
quired to maintain rigid stand- 
ards of operation by the manu- 
facturer.” Excessive over-allow- 
ance on used cars taken in t 
in lieu of cash as part payment 
for new automobiles, also consti- 
tute price-cutting, he 
because the over-allowance is 
nothing more than a direct dis- 
count from the new car price. 


“According to Dun & Brad- 
street’s 1937 retail survey, auto- 
mobile dealers reporting averaged 
2.2 per cent net profit to total 
sales in 1936,” Benson continued. 
“This is too small a margin upon 
which to operate safely. The 
NADA profit standard is 5 per 
cent.” 


ADN’s Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 


previewed the 1938 Willys passenger cars and commercial units at the 


Toledo plant of Willys-Overland 


Canaday, chairman of the board, left, and David R. Wilson, president 


Motors, Inc., recently. Ward M, 


of Willys-Overland are shown discussing some of the mechanical im- 


provements of the new cars. 


declared, ! 


y 


| 





With Big Profits Looming 


‘ontinued fro 


(¢ 


approved terms calling for a @ 
down payment of one-third and 
the balance in the shortest pos- 
sible time but not exceeding 18 
equal monthly payments. One- 
third of the cash selling price 
was also stipulated on used cars 
over two years old, with a limit 
of 12 monthly payments in- 
stead of 18 for the balance. 

The resolution further frowns 
upon “chiseling” by urging sales 
finance companies not to circu- 
late or put into the hands of 
dealers rate charts or other 
literature calling for more 
liberal or extended terms than 
those approved. 

Admits banks as associate 

member of NASFC for the 
first time. Members are asked 
to send in the names of banks 
with which they do business so 
that these institutions may be 
invited as associate members. 
3 Commended the action of 

the federal reserve officials 
in accepting finance company 
paper for rediscount, thereby 
ending a battle the association 
has waged for seven years. 

Ryman’s view of the profit situ- 
ation found support from two 
other prominent speakers, Robert 
Strickland, president of the Trust 
Co. of Georgia, and Henry Ittle- 
son, president of the Commercial 
Investment Trust Corp. 

Each agreed that there was| 
good reason for letting down the| 
bars during the past three years| 
while the nation was making an 
effort to recover, but that for the| 
present and the future the call is| 
for caution rather than a mad| 
race for volume at any cost. 

A cheerful note came from 
Ittleson over the recent ruling| 
making installment paper eligible 
on a parity with other kinds of 
purposes of rediscount. Ittleson’s 
talk was largely devoted to a de- 





| bureau 
| commerce, 
| statistics on financing at the out- | 
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Standard Terms Policy Urged at NASFC Conclave 


Leaders Call for Caution 


m Page 1) 


fense of the 
dustry and an 
he characterized 


time-payment in- 
attack upon what 


as numerous 


inisrepresentations ranging all the 


way from direct charges that in- 
stallment credit is harmful to 
statements that most cars are 
bought by men with $30 weekly 
wages who buy new automobiles 
every two years. 
Wilford L. White, 
marketing research 
of foreign 


chief of the 
division, 
and domestic 


set of the Wednesday session. He 


pointed out that installment credit | 
sales declined 1 per cent in 1936) 


as compared with 1929 with re- 
lation to retail sales, but showed 
a ™% per cent rise between 1935 
and 1936 on the same basis. 

Alfred Reeves, vice - president 
and general manager of the 
Automobile Manufacturers Assn., 
was a featured speaker at the 
same session, delivering a talk 
from the factory standpoint. He 
first paid compliment to finance 
companies for performing credit 
functions otherwise not available. 

Reeves then 
fold what he called his dream of 
a situation in which car manu- 
facturers would have fewer deal- 
ers and all of them _ quality 
dealers; traveling representatives 
curbed in their enthusiasm over 
getting dealers to take too many 
cars; a fair profit for all in the 
automobile business; the 
tion of finance packs, and shorter 
terms combined with larger down 
payments for motor vehicles. 

He then touched on legislation, 
stating that legislatures of 48 
states should use due 
in attempting rules for businesses 
they do not understand. He also 
assailed diversion of highway 
funds to unrelated uses. 


“Despite labor troubles, more 


AFTER INSPECTING a miniature replica of Plymouth’s jubilee 


car, factory officials gave the first 
1938 line a thorough going-over. 


F. Hadley, chief engineer; E. S. C 


factory “pilot” car of Plymouth’s 


Top photo shows, left to right, N. 


Ww. W. 


hapman, works manager; 


Romaine, advertising manager; P. C. Sauerbrey, manufacturing vice- 


president; 
sales vice-president; 


K. G. Pound, director of distribution; Harry G. Moock, 
J. D. MeCrimmon, 


service director. Bottom 


photo, taken on the assembly line, shows standing at left of car (left 


to right), P. C. Sauerbrey, manufact 
president; 
factory manager, and A. E. 


uring vice-president; D. S. Eddins, 


E. S. Chapman, works manager; A. H. Paterson, Detroit 
Jones, chief inspector. 


Other veterans 


checking up on the newest Plymouth, above decks and below, are all 
superintendents and assembly bosses in the Detroit and Los Angeles 


plants. 


| Denver—Nov. 


presented an array of| 
| Grand Rapids, Mich.—Nov. 


proceeded to un-| 





elimina- | 


| the 


deference | 


| influence 





SHOW DATES 





National Automobile Show, Grand 
Central Palace, New York, Oct. 
27 to Nov. 3. 


Akron, O0.—Nov. 6-12. 
Baltimore—Nov. 13-20. 
Boston—Oct. 30-Nov. 6. 
Brooklyn, N. ¥.—Nov. 6-13. 


| Buffalo, N. Y.—Nov. 6-13. 


Chicago—Nov. 6-13. 
Cincinnati—Oct,. 31-Nov. 6. 


| Cleveland—Nov. 13-20. 


Columbus, O.—Nov. 6-12. 

15-20. 

Des Moines, Ia.—Nov. 8-13. 
Detroit—Nov. 6-13. 

1-6, 
Hartford, Conn.—Nov. 13-20. 
Indianapolis—Nov. 6-13. 
Jamaica, N. Y.—Nov. 13-20. 
Jersey City, N. J.—Nov. 15-20. 
Kansas City—Nov. 27-Dec. 4 
Los Angeles—Oct. 27-Nov. 7. 
Memphis—Nov. 8-12. 
Milwaukee—Nov. 17-24. 
Newark, N. J.—Nov. 6-13. 
Newark—Truck Show, Nov. 6-12. 
New Haven, Conn.—Nov. 15-20 
Omaha—Nov. 6-11. 

Peoria, Ill.—Dec. 1-5. 
Philadelphia—Nov. 6-13. 
Pittsburgh—Nov. 6-13. 
Portland, Ore.—Nov. 14-21. 
Rochester, N. Y.—Nov. 13-20. 
St. Louis—Nov. 14-21. 

San Francisco—Oct. 30-Nov. 7. 
Springfield, Mass.—Nov. 14-20. 


| Syracuse, N. Y.—Nov. 8-13. 


Toledo, O.—Oct. 27-Nov. 3. 
Trenton, N. J.—Nov. 10-13. 
Washington—Oct. 30-Nov. 6. 
Youngstown, O.—Nov. an 7. 


than 5,000,000 cars and 
will be built this year, and I think 
record should be equalled 
next year,” said Reeves. 
ever slack there is im passenger 
cars should be taken up by trucks. 


“TI think William J. Cameron | 


hit the nail on the head when he 
said recently that this industry 
is an engineer-managed business. 
Too much credit can not be given 
to engineers for their part in de- 
signing motor vehicles that are 
what the public wants.” 

Viewing the year ahead, Reeves 
listed the following factors which 
he said will have an important 
in the records made: 
Shorter terms on finance paper, 
price and wage increases, and the 
renewal demand. He predicted 
that the automobile market will 
receive a test of the theory that 
higher wages mean more 
chasing power. 

Automobile manufacturers, he 
added, want to be as fair to labor 


|}as labor is to them and they have | 


a right to expect the same kind 


m™ of square deal as labor asks for. | 
In his talk on the closing day | 
| of the convention, Arnon N. Ben- 

| son, 
| tional Automobile Dealers’ Assn., 


general manager of the Na- 


declared a feeling of insecurity 
on the part of dealers has been 
the basis of most state legislation 


attempting to regulate automobile | 
reviewed the | 


trade practices. He 
various laws and urged co-opera- 
tion among manufacturers, deal- 
ers and finance companies as the 
best method to forestall more 
bills of a serious nature. 

After the meeting the directors 
announced the_ resignation of 
John R. Walker as executive vice- 
president. Milan V. Ayres of Chi- 
cago was re-elected secretary and 
Daniel W. Hinckley of New Bed- 
ford, Mass. treasurer. 

The convention, which attracted 
an unexpectedly large attendance 
of 500, was followed by a speech- 
less banquet Thursday night. 

A. D. Weller of Rochester, N. Y. 
was elected president for 
coming year succeeding Glenn B. 
Ryman of Atlanta, Ga. Ryman 
and two other former presidents, 
Victor L. Brown of Milwaukee, 
Wis., and T. E. Courtney of De- 
Kalb, Ill., were voted in as vice- 


presidents, along with George F. | 


Benkhart of New York. 


trucks | 


“What- | 





pur- | 


the | 
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ANNUAL SALES CONVENTION of Cadillac-LaSalle draws over 
1,200 members of the GM division’s sales organization to Detroit this 
week. Pictured around banquet time are: Top, left to right, W. S. 
Knudsen, GM president, and Nicholas Dreystadt, Cadillac general 
manager. Second from top, left to right, standing, Claude Nolan, Jack- 
sonville, Fla., J. Dunivan, distribution manager of Cadillac, and Guy 


Oliver, St. Louis; seated is Floyd D. Akers, Washington. 


Third from 


top, left to right, Veterans Clarence Fisher, Newark (34 years with 
the company), J. J. Tompkins, Saginaw, and E. D. Kruidenier, Des 


Moines. 
Ore., 


and D. D. Chaplin jr., Portland, Me. 


Fourth from top, left to right, Ralph C. Morrison, Portland, 


Bottom, left to right, D. E. 


Ahrens, general sales manager; George Schroyer, Dayton distributor, 
and Fred Pabst, manager of Don Lee, Inc., San Francisco. 


Highway Council 
To Meet Oct. 4-5 


SHINGTON. — The highway 
advisory council of the American 


WA 


Road Builders’ Assn. is scheduled 
to meet here Oct. 4 and 5, it was 
announced this week by Charles 
M. Upham, engineer-director of 
the organization. Subjects to be 
discussed are the federal-aid high- 
way system, the secondary, or 
farm-to-market system; boulevard 
highways, regulations pertaining 


| of 





to gas tax diversion and road- 
fund appropriations, 


Round-table discussions will be 
held in consideration of each one 
of these subjects, it is stated. A 
highly representative attendance 
leading personalities in the 
highway world is anticipated. 


Fatalities Rise 
TRENTON, N. J.—New Jersey 
automobile fatalities in August were 
125, compared with 118 in the same 
month last year, according to the 
state bureau of vital statistics. Of 

the 125, 49 were pedestrians. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 


13TH YEAR authentic and of value-—(ADN 6-10-1933 
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Sales By Statute 

tay ome ih on the legislative control of retail mer- 

chandising before the San Diego (Calif.) Chamber of 

Commerce, Friday, Wilford L. White, chief of the market 

research division of the bureau of foreign and domestic 

commerce, warned against the current trend in that direc- 

tion. White declared that this new idea of sales by statute 

cannot be attributed to the New Deal but in most cases 

is being sponsored by business men themselves. In his 
comment he said: 

“You gentlemen haye been the leaders in several legis- 
lative ventures, each’one no doubt undertaken for the 
express purpose of helping the independent retailer com- 
pete upon a more fair basis. The difficulty, however, of 
using legislation for this purpose is that all too fre- 
quently the legislation which the retailer wants is not 
what he gets because other groups are interested. Clashing 
views result in compromises which may satisfy no one. 
Moreover, once a bill is passed and signed the retailer is 
not left to decide what it means. Officers of the state or 
nation or the courts will interpret the law and the retailer 
all too often has to abide by the results.” 

ADN is flattered that its recent editorial position on 
this matter is shared by so unbiased an authority as Mr. 
White. We feel indebted to him for having expressed this 
position much more clearly and concisely, perhaps, than 
we have been able to express it in past editorials. 


Dissension or Dramatics 

UST how much of the present so-called dissension in the 

CIO in Detroit is real and how much is stage setting for 
uture “unauthorized” strikes remains to be seen. This 
week Homer Martin, UAW president, announces a purge 
that lopped off the heads of 10 star organizers with 100 
others waiting for the fall of the axe. Later members of 
the CIO picketed the erstwhile minister in his hotel suite 
and allegedly badgered him to such point that he thrust 
a six-gun into the bread basket of one UAW member to 
impress him with the fact that he meant business. If the 
internal strife is real and Martin is attempting to estab- 
lish responsibility in his organization his efforts are justi- 
fied. But the dramatics and melodramatics seem more 
designed to impress the reluctant dues payers and possibly 
create a “few trouble makers” for whom the union sup- 
posedly would have no responsibility. 


Standard Financing 

> SCOMMENDATION made at the meeting of the 

National Assn. of Sales Finance Companies in Chicago 
this week that standard terms covering both new cars 
and cars not more than two years old be adopted, is in 
our opinion a step in the right direction. Under the pres- 
ent conditions the dealer is called upon to move 1.8 used 
cars for each new car he sells. Recent relaxation in credit 
terms has been too greatly in favor of the new car. Asa 
result of longer terms and lower down-payments it has 
become less burdensome in many cases for the buyer, who 
normally would buy a used car, to purchase a new car. 
Sometimes stepping out of his price class to do so. 


oe 
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By GEORGE M. SLOCUM 


Exposition In the last issue I de- 
Hall voted this column to|} 
Is Needed! “What Detroit Needs” |% 
and pointed out that 
the past two or three weeks of 
pre-showings of 1938 motor cars 
have demonstrated, beyond argu-| 
ment, the fact that what Detroit 
needs most is an adequate con- 
vention hall and exposition build- 
ing. All of the local passenger 
car manufacturers have brought 
in their distributor or dealer sell- 
ing organizations of from 1,000 to 
10,000, taxing Detroit’s present in- 
adequate facilities beyond their 
limits. 
* * * 

THE RESPONSE to our sug- fj 
gestion was immediate. In a let- / Vv 
ter from J. E. Fields, vice-presi- > | 
dent of the Chrysler Corp., he Yy 
said: “I notice in your column of + My OLDS 
Sept. 25 you mentioned that a uv Dp 
convention hall is badly needed. b 
I concur in your views and I hope A 
that your publication will be ac- 
tive in the development of this 
thought.” Letters and conversa- 
tions with other top executives 
substantiate what I believe to be 
@ unanimous opinion among those 
who ought to know, that Detroit 
should take immediate steps to 
fill a need which is annually be- 
coming more important. 

* * cS 


YESTERDAY I learned that 
there are other interests which} 
would look with favor on a large | 
convention hall and _ exposition | 
building in Detroit—that both po-| 
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litical parties were anxious, in 
the last campaign, to consider 
Detroit as the location of the na- 
tional convention. Because of the 
labor issues involved Detroit will 
undoubtedly be a focal point in 
1940. I learned, too, that Detroit 
already is making an active bid 
for the world’s Olympic games in 
1944 and could even be ready with 
a stadium in 1940, if Japan, be- 
cause of her present difficulties, 
gives up that date. My informant 
advises that previous experience 
proves that the Olympics pay the | 
cost of a stadium. 
ok K * 

NOW, THE question of loca- 
tion in Detroit seems to be the 
only serious point of contention. 
There are, I learned, some plans 
afoot for building a large con- 
vention hall and possible exposi- 
tion buildings with proper heating 
and ventilating facilities, on the 
Michigan State Fair grounds, 
which although located seven 
miles from downtown Detroit, are 
accessible from all points, are 
close to the automobile plants, 
including those at Flint, Lansing 
and Toledo and, of course, pro- 
vide ample _ parking facilities | 
which in this day are most im-| 
portant. Those who favor some| 
location on the beautiful Detroit 
river, however, point out that a 
large convention hall should be 
within walking distance of the 
center of the city and that the 
large hotels are located in that 
center. 

* * * 

THE MATTER of location will 
probably be answered when the 
ways and means of financing the 
project are considered. The fair 
grounds are owned by the state, 
so there would be no cost for land 
there and perhaps the state could 
arrange the borrowing, inasmuch 
as Detroit is forbidden by a refund- 
ing agreement, made in 1933, from 
issuing any more bonds until 
those outstanding have been 
amortized. It may be that the 
State Fair grounds thus offers the 
logical answer and that feasibility 
will overcome the matter of loca- 
tion. Certainly it is only a matter 
of time until Detroit has some 
means of rapid elevated or under- 
ground transportation which 
would bring the fair grounds 
within 10 minutes’ ride from 
downtown Detroit. 

cd * cd 


“NECESSITY is the mother of 





— The Birds Begin to Sing 





In This 


Babson 


I see that Roger W. Babson has 
been getting George Slocum’s 
nanny. 

Well—he got mine several years 
ago, and I’ve steered a wide berth 
from him ever since. 

I remember so well the bulle- 
tins that used to come to my desk 
from the Babson Service which I 
then subscribed to, telling back 
in 1930 and 1931 how foolish we 
all were to think that we were 
going down in business because 
he knew we were going up. Il 
kept these bulletins for a long 
time, and am sorry that I don’t 
have them now. I’d like to send 
them to you. 

The same thing held true with 
others. I remember so well that 
B. C. Forbes made public a list 
of stocks that he was buying, and 
which he recommended his clients 
and all his friends to buy. In less 
than six months, most of these 
stocks were down many points 
below what they were at the time 
he made his announcement. 

My official residence is in 
Florida, and I have a home in 
Miami Beach which, for the past 
three years, my family has re- 
fused to leave even in the sum- 
mertime. Consequently, I spend 
a great deal of time there, and 
they frequently meet me with the 


invention,” and our hope is that 
someone will step forward with a 
practical plan which will result 
in the building of a convention 
and exposition building in Detroit 
adequate to house the pre-show- 
ing of the 1939 cars. The citizens 
of this city and state certainly 
owe it to the automotive industry 
here to provide the proper facili- 
ties for showing their wares.— 
G.M3S. 





Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors, Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 





car in the northern part of the 
state, and we motor down. I’ve 
been through the Babson section 
in central Florida several times, 
and I wonder if Mr. Babson isn’t 
putting out a little propaganda 
that might enable him to sell off 
some of his extensive holdings at 
a nice profit for himself. You 
never can tell.—DAVID B. GIB- 
SON, Editor, Brewers Journal, 
Chicago. 


Anniversary 

Instead of congratulating you 
on the twelfth anniversary of 
ADN if I were to limit my con- 
gratulations to one, I would ex- 
tend them to the automobile in- 
dustry. 


To my mind you have served 
it most faithfully and efficiently. 
ADN is one of the papers I al- 
ways read, and I am sure that in 
that respect I am the usual and 
not the exception. 


Here’s to your continued suc- 
cess.—LOUIS D. WALLACE, The 
anal Agriculturalist, Nash- 
ville. 


Congrats 


First let me extend my con- 
gratulations on the fine job which 
you did on the 1937 edition of the 
Automotive Daily News Almanac. 


This publication represents a 
colossal amount of work. So 
much so, that small errors are 
impossible to avoid. We know that 
you want it as correct as possible 
and therefore we are calling your 
attention to the fact that the 
spelling of our company name 
under the listing in the Buyers 
Guide has only one “n” instead of 
two. We respectfully call this to 
your attention so that it can be 
corrected in the next edition.—H. 
A. Maggiore, Bussmann Mfg. Co., 
St. Louis. 











“itll set you right back on your heels! Look at that 
new radiator grille! Look at those headlights built 
flush into the speed curve of the fenders. That’s only 
a hint of the style Graham engineers have packed 
into the new car! Graham is going to town in ‘38! 

“it’s a knockout for looks! And no other car in its 
price range has that Supercharger story to tell! Official 
U.S. Economy Winner for two years—23.95 and 26.67 
miles on a gallon of gasoline! It’s got performance, 
SAFETY, STYLE! I’m going to be selling that car— 
not selling against it! 

“I’ve been in the automobile business long enough 
to know a hot car when I see one. I know Graham is 


et tae del eae 4 fe). 


WHY I'M CHANGING THIS YEAR! 





right for my customers, and—the franchise is right for 
me! Believe me, there’s a new money-maker on the 
market! And I’m getting aboard the Graham band- 
wagon right now!” 
* = s 

Hold everything! Wait till you see the new Graham! 
Don’t sign up for next year until you do. Get the whole 
story. Find out how you can make more money with 
Graham. Send this telegram, COLLECT, to F.R. VALPEY, 
Vice-President and General Sales Manager, Graham- 
Paige Motors Corp., Detroit. “I’m INTERESTED. SEND 
FRANCHISE FACTS.” Sign your name, your address. 
Do it today. 





HOLD EVERYTHING- WAIT FORTHENEW GRAHAM 
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8 Price Boosts Are Moderate 


6 


Pontiac, Cadillac 3 | 


Increased Volume Expected _|,,.viv:0veters nes, nent wet 
| down the price range through the | 

introduction of an economy coupe | 

To Absorb Part ot Cost | »« priced at $499. In this line 

jalso are the new commercial 

models—a 750 capacity pickup 
priced $480; one-half ton pickup 
with cab and body $530; one-half 
ton pickup with cab and cowl 


$490; one-half ton chassis with 
cowl only $400; one half ton chas- 


(Continued from Page 1) 
$143 above the August quo-|comparatively low prices for the 
coming year to an expectation of 
increased volume which would 


$7 to 
tation. Packard’s range, which 
was announced last Saturday, 


was up 8 to 16 per cent from 1937. 


help to absorb increases in labor 


mm de 
manager, 
creases for 
items as a 
group, safety 
and factory 
which totaled 
cylinder models 


1938 
standard 


“get 
$63.50 
and 


on 


Klingler, Pontiac 
pointed out that the in- 
included 
accessory 
glass, Duco fenders 
ready” 
the 
$62 


eight last year. He attributed the 


general 
been a 
such 
fact that 
relation to 
models 
lines 


in the 
made 
of the 
faster 


in the 
various 


moving 


charge 
six- 
on the 


ing lines. 


and material costs. That this has 
factor in establishing the 
prices on the Pontiac lines is seen 
increases 


with 
being 
creased less than the slower mov- 


sis stripped $330. 

Buick’s price 
nounced by H. 
eral manager, ha 
are | toward confining 
volume 
the 
in- 


Actually, he 


than 1 cent 


above 


per 
the 


1938-°37 Car Price Comparisons 


Willys 


COUPE LINE 


MODEL 
Economy Coupe 
Standard Coupe 
De Luxe Coupe 


MOD! 
Standard Sedan 
De Luxe Sedan 
Custom Sedan . 


Buick 
SERIES 40 


MODEI 
Convertible Phaeton 
4-Door Touring Sedan 
2-Door Sport Sedan 
Business Coupe ‘ 
Convertible Coupe (r.s.) 


Sport Coupe, Opera Seat. 


4-Door Sport Sedan 
2-Door Touring Sedan 


SERIES 60 


MODEL 
Convertible Phaeton 
4-Door Touring Sedan 
Convertible Coupe ..... 
Sport Coupe, Opera Seat 
4-Door Sport Sedan 
2-Door Touring Sedan .. 


ee 
. .$499 


KOK 


vL0 


Coupe 
$499 


-Door 
-Door 
4-Door 
4-Door 


9 
9 


Convertible Sedan 


Sport Coupe 
Cabriolet 


Pontiae 
SIX 


MODEL gp 


795 
850 
950 
825 
850 
875 
900 
1,260 
EIGHT 


Sedan 
Touring Sedan. 
Sedan 
Tour. Sedan .... 


MODEI sp 


Coupe 


$1,313 
1,021 
959 
913 
1,068 
975 
995 
985 


2-Door 
4-Door 
4-Door 


1,001 
1,022 
1,006 


21 


In 
$143 
31 


ae ‘'e7 p 
$1,570 
1,266 
1,314 45 
1,219 7 
1,240 

1,230 
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SERIES 80 


MODEL 
Convertible Phaeton 
Touring Sedan 
Formal Sedan ... 
Sport Sedan ... 


SERIES 90 


MODEL 


8-Passenger Touring Sedan.. 


Limousine 


6-Passenger Touring Sedan.. 2,176 


Packard 
(5-Wheel Equipment) 
SIX 


MODEL 
4-Door Touring Sedan... 
2-Door Touring Sedan 
Club Coupe 
2-Door, 4-Pass. Coupe 
Business Coupe 


.- -$1,175 


SPrices "37 Price 

$1,983 $1,862 
1,645 1,553 
1,758 1,675 
1,645 


Sir 
en On MODI 
$2,350 9-Pass. 
5-Pass. 
2-Pass. 
5-Pass. 
5-Pass. 
5-Pass. 
5-Pass. 
5-Pass. 
7-Pass. 
7-Pass. 
8-Pass. 
7-Pass. 
8-Pass. 
7-Pass. 


In 


$100 


'37 Price 
$1,075 


960 


EIGHT 


MODEL 
4-Door Touring Sedan 
2-Door Touring Sedan 
Club Coupe 


2-Dr., 4-Pass. Conv. Coupe.. 


Convertible Sedan 
Business Coupe 


EIGHT DE LUXE 


MODEL 


4-Door Touring Sedan... 
EIGHT, 148-INCH WHEELBASE 


7-Pass. Touring Sedan 


7-Pass. Touring Limousine.. 2,:_9 
SUPER EIGHT 


MODEL 
2-Door Touring Sedan.. 
Formal Sedan 
4-Door Touring Sedan 


ttc ee ee 


5-Pass. Coupe 
2-Door, 4-Pass. Coupe 


2-Door, 4-Pass. Conv. Coupe. 


Victoria 

7-Pass. Touring Sedan 
Touring Limousine 
Convertible Sedan 


ment and federal taxes. 
creases made in August. 


.. - $1,540 


711 
$1,250 


8 Price 
$1,325 
-Pass. 
-Pass. 
-Pass. 
5-Pass. 
5-Pass. 
5-Pass. 
5-Pass. 
5-Pass. 
7-Pass. 


v 
1,250 ‘ 
1,550 
1,130 


1,365 
1,650 
1,225 


"37 Pr 


$1,465 


"38 Price 


£1 955 $1,900 


2,050 


1P 
$2,835 

3,550 

3,010 


I 
. .$2,790 
3,710 
2,995 
2,990 
2,965 


4-Door 


*2-Dr., 


; Sport Coupe 
P a Cabriolet 


Convertible Sedan 


MODEL 
2-Passenger Conv. Coupe.. 
5-Passenger Conv. Sedan.... 
2-Passenger 
5-Passenger 2D Tour. Sed... 
5-Passenger 


MODEL 
5-Passenger 
CADILLAC V-8, SERIES 
MODE! : s 
5-Passenger Conv. 
5-Passenger Tour. 
5-Passenger Tour. 

(Division) 


MODEL 


7-Pass. 
7-Pass. 
7-Pass. 


MODEL 
Pormal Sedan ........0.+.- $4,865 


Club Sedan 
5-Pass. 
*2-Door, 4-Pass. Coupe 


*Victoria 
7-Pass. 


855 
910 
,010 
890 
915 
935 
960 
1,300 


Touring Sedan 
Sedan 
Touring Sedan 


Bi. 
s been 
larger 
creases to the higher price models. 
pointed 
creases in models range from less 
per 


August, listings. 


policy 


the 
out, 


4.1 


1937 


to 


71 
758.50 
828.50 
918.50 
803.50 
828.50 
853.50 
878.50 
1,163.50 


Cadillae-LaSalle 
LaSALLE, SERIES 38-50 


& Price 
. $1,415 
1,820 
1,300 
1,340 
1,380 


Coupe 


Tour. Sedan... 
CADILLAC 60, SER 


Tour. Sedan.. .$2,085 


8 Price 
Sedan . .$2,600 
Sedan... 2,285 
Sedan 

2,360 


IES 


Vrices 


IT Price 
$1,350 
1,680 
1,155 
1,275 
1,320 
38-60 
"37 Price 
$1,760 
38-70 
‘i'r 


CADILLAC V-8, SERIES 


FLEETWOOD 


I "38 Prices 


Conv. Coupe .......$3,380 
Conv. Sedan (Tr.).. 3,940 
Coupe 3,275 
Coupe 3,380 
Town Sedan 3,635 
Tour. Sedan 3,075 
Tour. Sedan (Div.).. 3,155 
Formal Sedan (Tr.). 3,990 
Formal Sedan (Tr.).. 3,990 
Touring Sedan 3,205 
Livery Sed. Tour.... 3,105 
Imperial Tour. Sedan 3,360 
Livery Imp. Tour... 3,255 
Town Car 


$3,730 


3,425 
2,915 
3,785 
3,070 
3,270 


4,855 


CADILLAC 16, SERIES 38-90 


Fleetwood 
sp 
Conv. Coupe 
Conv. Sedan 
Coupe 
Coupe 
Town Sedan 
Touring Sedan 
Tour. Sedan (Div.).. 
Formal Sedan (Tr.).. 
Formal Sedan (Tr.).. 
Touring Sedan 
Imperial Tour. Sedan 
Town Car 


. 6,000 
5,335 
5,440 
5,695 
5,135 
5,215 
6,050 
6,050 
5,265 
5,420 
7,170 
TWELVE 


4,155 


4,255 


Touring Sedan 
Coupe 


4-Pass. Conv. Coupe.. 
5,230 


Touring Sedan 4,485 


Touring Limousine 


160 *Conv. 


305 


3,145 


3,665 


Willys prices do not include federal tax. 


Bold figures indicate reductions. 


Sedan 5,390 


*§6-Wheel Equipment. 


$7,900 
8,205 
7,745 


7,595 
7,645 


ATE 
a7 


as 
Curtice, 
directed 


the 


"37 Prices 


an- 
gen- 


in- 
in- 


cent 


Inc 
$36.50 
21.50 
31.50 
21.50 
21.50 
21.50 
21.50 
96.50 


In 

$23 
23 
53 
23 
23 
2% 
23 
98 


In 
$65 
140 
145 

65 
60 


Im 
$325 


Im 


In 
$2,460 
2,205 


2,410 


1,900 


2,510 


Prices shown in the above table, with the exception of Willys - Overland, include standard equip- 


| kee, 
| Jacksonville, 


| land 


| regional 
| the 
| be housed at the Statler. 





All 1937 prices shown include in- 


DE SOTO’S INITIAL DEALER meeting, held in Detroit Friday, 


attracted more than 800 dealers. 
held in all parts of the country. 


The meeting is the first of 27 to be 
Among those attending the Detroit 


conclave were, top photo, left to right, Albert Rousseau and M., A. 


Robertson, of Fort Wayne, Ind. 


Middle picture, left to right, shows 


Hugh R. Erbaugh and Herb Sullivan, of Erbaugh and Sullivan, Flint. 


| Bottom photo, left to right, are G. O. Truxell, of Truxell Sales and 


Service, Lansing, Mich.; F. A. Morrill, district manager for De Soto; 


and W. E. Truxell, of Lansing. 


4,000 Dealer 


$ Expected | 


To Attend Pontiac Conclave 


DETROIT. More than 4,400 
Pontiac dealers and field staff 
members are expected to arrive in 
Detroit next week for the open- 
ing of Pontiac’s national conven- 
tion, which is to take place here} 
Oct. 6, 7 and 8. Highlight of the 
convention is the scheduled drive- 
away of more than 4,000 1938 
Pontiacs. 

According to factory officials, | 
2,500 rooms in 14 hotels have been 
reserved in Detroit for the con- | 


| vening dealers, most of whom will | 


be brought to the city in 20 spe- 
cial trains, scheduled to come 
straight through from Los 
Angeles, San Francisco and the| 
northwest, St. Louis, Kansas City, 
Des Moines, Minneapolis, Milwau- 
Chicago, Memphis, Atlanta, | 
New York, Boston, 
Charlotte, Washington, Philadel- 
phia, Pittsburgh, Buffalo, Cleve-| 
and Cincinnati. 

H. J. Klingler, general manager 
of Pontiac, and C. P. Simpson, 
general sales manager, will main- 


|tain headquarters at the Statler | 


Company 
and 
also 


during the convention. 
and zone managers 
central office staff will 

The convention will open at 9 
a.m, Wednesday, at the Masonic 
Temple. Department heads and 
sales and service department em- 
ployes will present by charts, mo- 
tion pictures and stage shows) 
using specially designed and built 
stage settings, the various phases 
of the company’s merchandising | 
policies for 1938. Also, by these} 


| will 


methods many of the good and 
bad sides of situations that arise 
during the conduct of a dealer’s 
business will be discussed and 
illustrated. 
The huge driveaway, for which 
special service line was built, 
take place at the Michigan 
State Fair grounds Thursday. 
Friday will be devoted to or- 
ganization meetings at the cen- 
tral office in Pontiac and will be 
confined to members of the fac- 
tory regional and zone staffs. 


a 


| Expansion is Set 


By Borg-Warner 


CHICAGO.—Borg-Warner Corp. 
announced Friday the breaking 
of ground for a new half million 
dollar building which will replace 
the present factory of its Mechan- 
ics Universal Joint division at 
Rockford, Ill. 

The new plant will have 234,000 
square feet of floor space. Emil 
C. Traner, president of Mechan- 
ics division, stated that the added 
facilities are required by in- 
creased demand for the com- 
pany’s products. 


Auto Products to Move 


WHITEWATER, Wis.—The Auto 
Products Co., manufacturers of hub 
caps and other automobile acces- 
sories, will move its plant from 
Cedarburg, Wis., to Whitewater soon. 
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THEYRE POURING OUT OF 
LANSING. LINDEN, LOS ANGELES 


1938 OLDSMOBILES ARE 
SPEEDING TO EVERY PART 
OF AMERICA ... ASSURING 
OLDSMOBILE DEALERS A 
FLYING START TOWARD A 
RECORD YEAR FOR 1938! 


Day after day, dealers took delivery of hundreds of 1938 demonstrators during Olds- 
mobile’s great Preview Convention in Lansing. Today in every part of the country, 
dealers are demonstrating and selling “the 1938 cars that have everything.” 


EVER in Oldsmobile’s 40-year history have 

Oldsmobile dealers launched into a new 
model year with a finer start. Oldsmobile’s great 
dealer convention in Lansing saw factory pro- 
duction swinging into high. Dealers took deliv- 
ery of their demonstrators right on the spot. 
Oldsmobile’s Los Angeles and Linden plants 
are also producing in volume. This means_ 
that Oldsmobile dealers are stepping out with 


Oldsmobile’s Style-Leader Sixes and Eights are roll- 
ing off the lines in volume. Drive-away trucks are 
operating day and night to deliver cars to dealers, 


a whirlwind start for 1938... with every in- 
dication of prompt deliveries for a record early 
volume of orders. Why not step ahead and step 


up profits with Oldsmobile’s dashing new cars! 


NATIONAL ANNOUNCEMENT 
NEXT WEEK 


On every road out of ann 1938 
Oldsmobile demonstrators headed 
sem each day for dealers’ home cities. 


ATION 


D. E. RALSTON I, too, - interested in stepping out with Oldsmobile for 1938. Please send me, 
, ° in confidence and without obligation on my part, complete information on 
General Sales Manager, Oldsmobile’s 1938 Cars, Sales Plans and Franchise. , 


Oldsmobile Division, ; . oe . 
General Motors Sales Corporation, ss In Oldsmobile showrooms everywhere, advance dis- 
: ae Name i si . . 7 ° ° 
Lansing, Michigan. pee plays of the om 1938 Oldsmobiles are attracting 

enthusiastic crowds of modern minded motorists. 


Address 


He LD SMOBULE se 


IN STYLE...PERFORMANCE...VALUE 
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Aug. Retail Financing of New Cars Up 5% Over ’36 


‘But Volume Shows Drop 
Of 8 Per Cent from July 


Idaho, and between Oregon and 
California, providing that a resi- 
dent of one state employed in the 
other need not register his car in 
both states. Washington and Ore- 
gon previously had signed such a 
pact. This action, it is believed, 
will also affect trucks engaged in 
commerce among the four states. 

Idaho, Oregon and Washington 
have further joined in permitting 
interstate recognition of dealers’ 
license tags when the cars are not 
being used for demonstration. 
Reciprocity laws on_ interstate 


States Reciprocate 
In Car Regulation 


WA ASHINGTON. Rapid in- 
crease in “good neighbor” agree- 
ments between states with respect 
to motor vehicles is reported here 
by the Council of State Govern- 
ments. So advanced has the reci- 
procity movement become in the 
west, it is pointed out for example, 
that the former trend toward 
port-of-entry laws has_ stopped. 
During the past year these new 
pacts have been signed: 

Agreements between Oregon and 


in Arizona, California, Idaho, Ne- 


vada, Utah and Washington. 


Bumper 


trucking have also been enacted | 


Car Pruthands High 
In Colo. Tax Yield 


DENVER.—Of the total sales 
tax receipts in Colorado, 13.8 per 
cent comes from automotive prod- 
ucts, a survey shows. 

Of the total sales tax receipts, 
27.6 per cent arises from food 
products, 23.8 per cent from gen- 
eral merchandise, 13.8 per cent 
from automotive products, 8 per 
cent from apparel, 7.2 per cent 
from public utility service, and 
the remaining 20 per cent from 


| all other retail sales. 


Midwest Crops 


mean Bumper 
New Car Sales 


in the 8 States of America’s 


BULLSEYE Farm Market 


what '2CENT per subscriber 


Exclusive, Dominant 
Coverage in the Bulls- 
eye Farm Market... 


“Wallaces’ Farmer’—Iowa 
“Prairie. Farmer”’—lIllinois, Indiana 
“The Farmer”’— Minnesota, the Dakotas 
“Nebraska Farmer”’—Nebraska 
“Wisconsin Agriculturist”—Wisconsin 


THE MIDWEST FARM PAPERS 


6 N. Michigan Ave. 
- - + 542 New Center Bldg. 

- 250 Park Ave., 420 Lexington 
- 1548 Russ Bldg. 


show 


8 states. 


The 


é 
é 
/ 
s 
é 


opportunity 
1,156,903 farm families to inspect new 


buys in this big 


issue... 


A full page for presenting your 1938 
models to 8 out of 10 farm families in 
the 8 midwest states. 


Extra editorial publicity on your new 
models throughout this issue. 


Simultaneous dealer co-operation in all 


The ability to list dealer names and 
addresses in your copy. 


for you to invite 


1938 models in your dealers’ showrooms 


—families 


that now own more than 


1,252,287 passenger cars. 


|}about 2 
| eight 


Special t Automo! 


WASHINGTON.—Dollar volume 
retail financing of new pas- 
senger automobiles for August of 
this year showed an increase of 
5 per cent compared with August 
1936, but a decrease of 8% per 
cent compared with July, accord- 
ing to preliminary estimates by 
the department of commerce. 
Compared with August 
there was an 
cent. 


of 


Aggregate volume for the first} 
year was 


months of this 
per cent below the first 
months of 1936 but 
cent higher than for the 
sponding period of 1935, 
shown. 
Percentages 


eight 


corre- 
it is 


are based on daily 
average figures with each busi- 
ness day of the week weighted 
according to the relative volume 
of business as determined by ex- 
perience in the trade. Comparison 
of August 1937 with the same 
month of previous years and the 
| percentage changes from July to 
August in past years are shown 
below: 

Comparisons of August, 1937 
with the same month of previous 
years August 1937 was: 
| 5.3% higher than August 
| 55.8% higher than August 
67.7% higher than August 
| 105.5% higher than August 
|311.7% higher than August 
/111.3% higher than August 
55.5% higher than August 

86% lower than August 

July-August Changes 

Percentage change from July: 
August 1937 8.5 
August 1936 21.2 
August 1935 15.6 
August 193: 15.0 
| August 1933 3.9 
August 1932 6.4 
| August 1931 23.2 
| August 1930 15.2 
| August 1929 14.0 
Estimates are based upon fig- 
ures reported to the bureau of the 
| census by a sample group of large 


1936 
1935 
1934 
1933 
1932 
1931 
1930 
1929 


Car Finance Jury 
Term is Extended 


By Federal Court 


MILWAUKEE, Wis. 
the request of Russell Hardy, 
special assistant attorney general, 
| extended the term of the federal 
| grand jury investigation finance 
|practices of several automobile 
| manufacturers, beyond the Oct. 4 
expiration. It marked the first 
time this has been done here. 
Hardy and his staff of three 
assistant attorney generals are 
attempting to prove that the 
manufacturers have violated the 
Sherman anti-trust act by forc- 
|ing dealers to finance purchases 
| through finance companies organ- 
ized by the manufacturers. 
It is believed that the investiga- 


}run six to eight weeks. 


more are expected to be. 


Stritch Completes 20th 


Year with Goodrich Co. 


DETR OI T.—George 
manager of the manufacturers’ 
sales division office of the B. F. 
Goodrich Co. 


the company and has been pre- 
sented with his 20-year service 
pin. Stritch has represented Good- 
rich here for 17 years, after 
serving three years on the staff of 
its Akron headquarters. 

Stritch is new eligible for mem- 
bership in the Goodrich Twenty 
Year Service club, which has an 
enrollment of more than 1700. 





1935, | 
increase of 56 per| 


55 per | 


| “Sparks” 


Federal | 
Judge F. A. Geiger on Sept. 238, at | 


tion, which started Sept. 24, will | 
Approxi- | 
mately 100 witnesses have been | 
subpenaed and at least as many| 


Stritch, | 


in Detroit, has com- | 
pleted 20 years of service with} 





* Daily News 

iinance companies that have been 
in continuous operation since 1929, 
it is stated. The dollar volume of 
these organizations, it is. said, 
represents over three-fourths of 
the automobile finance business 
written by all finance companies 
reporting to the bureau. 


$8-Months’ Car 
Financing Rises 


30% in ” Consul 


MONTRE af. Rapid expansion 
of automobile sales in Canada is 
shown by figures on financing 
released by the dominion bureau 
of statistics. In the first eight 
months of 1937 134,730 motor ve- 
hicles were financed for a total 
of $57,360,000, compared with 
103,122 at $41,467,000 in the same 
months of last year, a gain of 
30.7 per cent in number and 38.3 
per cent in amount. 

In August, 15,321 vehicles were 
financed for $6,332,000, compared 
with 11,399 at $4,345,000 in August, 
1936, an increase of 34.4 per cent 
in number and 45.7 per cent in 
amount. There was a _ normal 
seasonal decline from July when 
19,497 cars and trucks’ were 
financed for $8,315,000. 

The August total was divided 
among 4,357 new vehicles fi- 
nanced for $3,179,000 and 10,964 
used vehicles on which $3,153,000 
was loaned. 


Mitchell Named 


DETROIT.—W. Ledyard Mitchell, 
vice-president and chairman of the 
export division of Chrysler Corp., 
has been appointed to the council 
of the seventh international man- 
agement congress to be held in 
Washington, D. C., in September, 
1938. The congress will bring to- 
gether 2,500 authorities on manage- 
ment from 40 countries. 


men who make 
automotive world, read 
Sinsabaugh’s authoritative 
column. 


For news of the 
news in the 
Chris 


ho 124A 


PAY-LOAD 
INCREASED 


WITH NEW ALLOY OF NICKEL 


With state laws limiting the 
total weight of vehicles, ways 
and means of increasing the pay- 
load become highly important. 
Among the new materials that 
can be profitably utilized in 
building truck and trailer bodies 
is “Yoloy” a high strength, 
Nickel-copper steel developed 
by the Youngstown Sheet & 
Tube Co. It is so much stronger 
than ordinary steel plate that its 
thickness may be greatly re- 
duced without impairing safety. 
In addition, this material has 
fine corrosion-resisting qualities. 
Recent experience in building 
truck and tank bodies of ‘““Yoloy” 
indicate a reduction in weight of 
around 25 per cent. Here is an 
outstanding example of how new 
materials containing Nickel are 
helping to solve 
the problems of 
designers and 
users. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 2, 1937 


CH 


In a single year 
Willys established a NEW 
low price class—a NEW 
high economy—and a 

NEW smart style. 

° 





AC te eA  e ett wg 
SWUNG TO WILLYS....AND, 


SCO 2) a vd 


= 


- - 





 aadan ACW VO SELL THE NEW 1938 


The eyes of the industry have snapped toward Willys. 
Everything that was optimistically predicted for this # 
car a year ago has come true—and more, too. 
The 1938 Willys is no experiment. Thousands of 
owners of the 1937 Willys prove that this is just the 
car that motorists have long wanted. It’s human nature 
to want to SAVE. 
* 


Willys dealers made plenty of money last year by 
selling savings. But this is the BIG year. Here’s your 


REAL chance to go big in 1938. Sell Savings! Sell the T E L L Y oO U R Pp R QO + PF E Cc T 's 


only car in the low price field! Sell “up to 35 miles 


per gallon”! Sell the smartest job on the road! Sell oa * 
surprising room and comfort! SELL WILLYS! There is ave Y Og U R G A y 


# Information indicates national average 12 


still valuable territory available. Write or wire NOW. 
to 16 miles per gallon. 


WILLYS-OVERLAND MOTORS, INC., TOLEDO, OHIO 
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‘Rubber Springs’ Talk 


Put in Booklet Form | tripution by the rubber company. | 


NEW YORK—“Rubber Springs,” 
a@ paper on design calculations and 
representative uses of rubber 
springs, presented at the annual 
meeting of the American Society 
of Mechanical Engineers by Wal- 
ter C. Keyes, Mechanical products 
engineer, United States Rubber 
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Conn. Transfer Law 


Products, Inc., has been reprinted 
|}in booklet form for general dis- 


| Many charts, tables and line 
drawings have been incorporated 
in the booklet, showing the ap- 
proximate physical properties of 
various rubber compounds; the 
| load-deflection curves for five 
typical rubber compounds; load- 
bearing and bulge areas; shear 


springs and structural sponge rub- 
ber; and a comprehensive chart 
showing deflection in terms of 
thickness, per cent. There are also 


illustrations showing actual in-| 


stallations of various type rubber 
springs. 


ADN’s editorials present an 
thentic interpretation of news vital 
to the industry. 


au- | 
| cut’s 
law, enacted by the 1937 legisla- 


Saves 


HARTFORD, Conn. 
new registration 


Dealers Money 


Connecti-| ture at the request of the Con- 

transfer | necticut Automotive Trades Assn. 
is saving thousands of dollars for 
dealers throughout the state, ac- 


51% 


a, 


ie. 


PN 


— 


These men sense-a [rend 


in the New York market 


OUR New York dealer—and his 

salesmen—they know that New 
Yorkers haven’t time for long demonstra- 
tions or office calls any more—nor for 
careful reading of your literature. Things 
move too fast here to “pull ’em into the 
show-room” with anything but up-to- 
date selling methods. And because it’s 
their business to know why people buy, 
they’re the first to sense the new trend 
in New York newspapers. 


MIRROR DELIVERED 


603,726 


April through August — 1936 


693,188 


April through August — 1937 


average net paid circulation 


how Yok 


Ask Your New York Dealer 


That’s the new Daily Mirror— 
the picture-packed, newsy paper that 
is creating sensations in circulation 
advances and advertising results. It 
reaches people who can afford to buy 
your cars, for the Mirror is read by a 
larger percentage of the “over $5000” 
class than of the group earning less. The 
Mirror’s circulation follows the popula- 
tion in all of New York’s 114 districts. 
Your dealer can tell you how important 
it is to support all salesmen equally in 
the world’s largest market. And of special 
interest to automobile manufacturers is 
the fact that surveys prove that the car- 
buying preferences of Mirror readers co- 
incide with the national market. 

As for circulation, the Daily Mirror 
out-sells every large-size New York paper 
—delivers over 700,000 copies every day. 

The fact that the Mirror’s daily milline 
rate is only $1.30 (as against $2.00 for a 
conventional list of New York City news- 
papers) is a powerful reason why it pulls 


Wl 


SECOND-LARGEST CIRCULATION 


sO many inquiries—and sales—at such 
low cost. 

So—when you design your campaign 
to “pull ’em into the show-room’”’— 
remember the Daily Mirror reflects the 
new reader trend that means new sales 
for your dealers—and you. 


The Daily Mirror 
New York’s Picture- 
Packed Newsy Paper 


Associated Press 


IN NEW YORK 


About The Mirror 


cording to Harry M. Sloate, Hart- 
ford dealer (Chevrolet) who is 
CATA president. 

The law permits dealers to pro- 
vide temporary registration certi- 
ficates for car buyers, good for 
five days, allowing plenty of time 
for permanent registrations to be 
obtained by mail. Dealers who 
wish the privilege are furnished 
a special stamp by the state de- 
partment of motor vehicles. This 
stamp is used on the old certifi- 
cates of the car buyers. 

Under the former arrangement, 
dealers located in communities 
where there was no motor vehicle 
department branch office had to 
send an employe to the nearest 
branch, often requiring hours of 
time, or pay someone to make the 
trip. Some express men and others 
making daily trips to the nearest 
city where a branch was located 
were paid regularly by dealers to 
handle their transfers. Now this 
expense is eliminated. 

Because a number of dealers 
misunderstood the operation of 
the law and failed to use their 
stamping privilege properly, the 
state association requested Edwin 
B. Pratt, head of the MVD dealer- 
repairer licensing section, to issue 
a special bulletin. This bulletin, 
explaining how the stamps should 
be used and warning that dealers 
cannot issue transfers to minors 
or on any type of vehicle other 
than passenger cars, was recently 
mailed to all dealers. 

When Michael A. Connor, motor 
vehicle commissioner, announced 
recently that due to budget re- 
quirements it would be necessary 
to close the department’s branch 
offices in Danbury, Norwalk and 
Willimantic, the automotive trades 
group was largely instrumental in 
obtaining a compromise under 
which the offices will stay open 
with reduced forces. 

The association is planning a 
fall outing early in October, prob- 
ably at some point in the central 
part of the state, with its annual 
convention scheduled early in De- 
cember. 


All Montreal Show 


Space is Reserved 


MONTREAL. — All available 
space in the Sun Life building 
for the annual National Motor 
show of eastern Canada has been 
reserved, according to Adelstan 
Levesque, general manager of the 
Montreal Automobile Trade Assn., 
which has sponsored the event 
for a quarter of a century. 

“This exhibition, the importance 
of which increases from year to 
year, promises to arouse more in- 
terest than ever in Montreal and 
everywhere in the province,” Le- 
vesque said. “The Canadian in- 
dustry is just closing a season 
which promises to remain as one 
of the most brilliant in its his- 
tory and it is yet possible that 
records established in 1929 may 
be shattered when the total 
volume will be computed, in a few 
weeks.” 


10 Hudson Dealers Win 
Free Trip to N. Y. Show 


DETROIT. —W. A. Mortensen, 
president of the Aaron DeRoy 
Motor Car Co., Hudson distributor 
for lower Michigan, has announced 
that 10 dealers who made the best 
showing during a recent sales 
contest have won free trips to 
New York for a two-day visit at 
the national automobile show. 

In addition to the 10 dealers, 
three retail salesmen will also 
win similar prizes. Mortensen 
stated that the dealers who won 
the recent trip to the West Indies 
have spoken so favorably on the 
travel award idea that he intends 
to extend it to other trips and the 
New York automobile trip is the 
first of a series of such awards. 
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Keeping up 
with the 


Johanssons 


‘ i 
: 


@ It’s a REAL JOB—this keeping up with the Johanssons 
out at the Ford plant in Dearborn. The cost of it runs into 
big figures. And thereby hangs a tale, for the Johanssons in 


this case aren’t the neighbors —they’re gage blocks. 


@ Johansson Gage Blocks maintain the standards set for 
precision manufacturing. The big Rouge plant couldn’t 
begin to hold the accuracy specified for Ford parts without 
its “Jo Blocks.” Ford production isn’t haste, pressure 


and confusion. It’s progress, order —scrupulous precision. 


@ It all goes back to a carefully insulated underground 
room in the Ford plant where constant temperature is main- 
tained. Here are kept the master sets of Johansson Gage 
Blocks —the magic that makes possible modern quantity 


production that’s extremely accurate. 


CAR IN THE LOW-PRICE FIELD. 


a. 
cs 
, 4 


@ Johansson Gages, made in the Ford plant, are supplied 
to many other manufacturing plants and _ laboratories 
where maximum accuracy is essential. These polished 


blocks of steel in the laboratory sets are accurate within 


two-millionths of an inch. 


® Measurements in thousandths and in ten-thousandths 
of an inch are extremely common in Ford manufactur 
ing. Even some of the Ford automatic inspection machines 
have a gaging accuracy of one ten-thousandth of an 
inch. And so “highest manufacturing accuracy”’ is 
more than a slogan or byword in the Ford plant. It explains 


Ford success in quantity production—and the fact 


that today the Ford V-8 is THE QUALITY ec 


FORD MOTOR COMPANY 
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Chrysler Issues Book on Dealer Modernization 


48 Layouts for Buildings, 


Suggestions are Offered 


By E. M. 


DETROIT.—Designed to assist 
field representatives of all Chrys- 
ler Corp. divisions in presenting 
to dealers the importance of 
modern and economical merchan- 
dising operations, the Chrysler 
Motors service division has just 
issued a new book entitled “Deal- 
er Building Information.” 

The book contains 105 pages of 
modern building and _  depart- 
mental layouts suitable for any 
sized dealer, and points out that 
it is necessary to be modern in 
every way, not only to attract the 
new buyer but to hold the pres- 
ent owners in line. 

The book also warns dealers, 
who have not modernized their 
buildings and sales-service meth- 
ods to attract profitable business, 
that they will be spending more 
effort and more capital to keep 
their organizations intact. 

The book is carefully worked 
out for the benefit of the dealer, 


Powerful 

Sales Program 
Promises to Multiply \, 
Goodyear Battery Sales" 


Announcement to dealers of Goodyear’s 


LUBECK 

and at the same time is one of 
the most effective pieces of sales 
promotional seen so far in the 
automotive industry. It was pre- 
pared by T. E. Moss and his as- 
sociates in the Chrysler Motors 
service division and, while con- 
taining many of the basic funda- 
mentals and experiences of suc- 
cessful dealers of all makes of 
cars in all sections of the United 
States, also shows a tremendous 
amount of research. 

of the opening para- 
graphs, Moss and his assistants 
have summed up modern motor 
car and service merchandising as 
follows: 

“Modern dealer buildings rep- 
resent the prime requisites to the 
realization of the dealer’s busi- 
ness objective, because: 

They enable the dealer to 

present the automobiles or 
trucks in a conspicuous and at- 
tractive manner; 


In one 


2 They provide the means for 
service operations; 

3 They provide proper working 
’’ conditions for the personnel 
which promotes loyalty and ef- 
ficiency; 


tivities and 





| the 


| nominal 
| needed 


|administrative offices, 


| partment 


these 
one 


fm The correlation of all 
od important points into 
unit, through accessibility 
convenience, promotes the best in- 


terests of the customer and the | 


dealer.” 

The book shows the advantages 
of locations of a dealer’s place of 
business. Various locations on 
side streets, main thoroughfares, 
corners and conditions in various 
communities, including  altera- 
tions that can be made in present 
dealer buildings which will bring 
them up to date, are given. It 
stresses the importance of acces- 
sibility for the car owner, and the 
section devoted to building layout 
covers the treatment of the indi- 
vidual dealership building. It 
shows the arrangement, capacity 
and dimensions for every depart- 
ment and stresses the point that 
easily-operated buildings will ac- 
commodate a greater number of 
profitable owner contacts. 


Locations Suggested 


Desirable locations are shown 
to be those that are convenient 
to other transportation, along 
well-traveled highways and just 
outside of the congested areas of 
any sized city. Locations near 
traffic light signal stops are not 
considered desirable as signals 
create congested conditions. Cor- 
ner sites are listed as being bet- 
ter because of accessibility, 
greater volume of travel, greater 
merchandizing value and little 
additional cost. Brick and steel 
buildings are advocated as are 
also buildings of re-enforced con- 
crete, the latter type lending it- 
self more easily to expansions. 

The book discusses the value 
of the conventional flat-front de- 


| sign, but points out that the trend 


towards modern automobile and 
service merchandizing is towards 
super-service, or recessed 
fronts, because of the contact 
possibilities which this type af- 
fords. 

It points out from the results 
of other successful dealer opera- 
tions that a one-story building is 
preferable unless the location has 
unusual merchandizing or sales 
promotional advantages. The book 
leans, however, to the type of 
building, wherein a dealer can 
do a desirable volume of busi- 
ness in all his departments at a 

cost. It shows that the 
departments are _sales- 
for new and used cars, 
parts and 
accessories, and that an _ ideal 
service section beginning at the 
front end should have every de- 
with complete equip- 
ment including a spot car layout 
in the service section, and a cus- 
tomer reception layout from 


rooms 


| which the car owner can observe 


lubrication, motor tune up, brake 


| testing and even car-washing op- 


erations. 


modern time and labor-saving | 


Modern buildings provide ade- | 
quate space to co-ordinate all | 
the important phases of modern | 
automobile selling and service ac- | 


and | 





PUBLIC ALLEY 


PASSAGE 


SIDE STREET 


APPROVED 
LUBRICATION 
DEPT. 


GASOLINE 


MAIN STREET 
FLOOR PLAN 


LoT 60’x100' 
SUPER SERVICE CORNER 


PLAN#“4 


THIS IS PLAN No. 4, which is detailed in Chrysler Corp.’s new 


book, “Dealer Building Information.” 


One of 48 different building 


layouts suggested in the book, the plan shown above includes a side 
street entrance with a gasoline pump apron which permits the dealer 
the obtain car owner contacts along line suggested by ADN. 





C adiitien Elias ‘. Spend 


$6,500,000 


DETROIT.—More than $6,500,- 
000 is being spent by Cadillac- 
LaSalle for equipment and tools 
in preparation for its 1938 series 
of cars, Nicholas Dreystadt, gen- 
eral manager of this 
Motors division, announced this 


largest sales convention in the 
35-year history of the organiza- 
tion. Dealers from every state 
drove away 900 new automobiles 
at the conclusion of the session. 


“The manufacturing program 
for 1938 involves not only a $6,- 
500,000 retooling and machinery 
expenditure for 
line of new cars,” Dreystadt said, 


“but the installation of equipment | 


that will increase productive ca- 
pacity by 20 per cent. Last year’s 


production, which set a new all-| 


time record for Cadillac, we feel 
will not be great enough to meet 
the increased demand next year.” 

Concrete evidence of the bene- 


General | 


| Dreystadt, 
week at what was said to be the} y 


an outstanding | 


on °38 Models 


which is still under way, was fur- 
nished 1,200 dealers at Masonic 
Temple when the new models 
were displayed. 


W. S. Knudsen, president of 
GM; R. H. Grant, vice-president; 
and D. E. Ahrens, 
general sales manager, addressed 
the main banquet of the con- 
vention, 


Speaking of business conditions, 
Knudsen said he felt certain 
Cadillac would continue to domi- 
nate its price field, but of general 
possibilities he remarked, “Nobody 
seems to know.” Relatively, Knud- 
sen said, Cadillac-LaSalle had 
made the greatest increase in 
volume of any General Motors 
unit. He predicted it would 
strengthen its share of the mar- 
ket in 1938. 


ADN’s Washington bureau supplies 
readers with all important happen- 





new 5-Star Battery Selling Program is 
bringing cheers from all sections of the 
United States. 

This new program gives KICK to 
Goodyear Battery Sales which matches 
the performance KICK of these modern 
batteries. 

Profits far greater than last year’s grati- 
fying figures are in prospect for dealers 
who operate under this effective plan. 

Do you want a share in these profits? 
If you do, write for complete information 
to the Department of Battery Sales, The 
Goodyear Tire & Rubber Company, Inc., 
Akron, Ohio. 


ings in the nation’s capital, affecting 


fits of the manufacturing project, the automotive and allied industries. 


WHOLESALE 
Wanted fF, ELD MAN 


A reliable well established Chicago distributor handling 
a large territory for a leading line of popular priced cars 
has immediate opening for capable open point specialist 
who is thoroughly qualified to secure new dealers, 

We require a forceful sales type and prefer a man be- 
tween 35 and 45 years of age. 

Ample opportunity for permanent connection and good 
earning. Give age and full details in reply. 


Layout is Detailed 


In the book are 48 different 
building layouts. 

In Plan No. 4, shown herewith, 
with a side street entrance, a lay- 
out is shown which provides for 
a gasoline pump apron which 
permits the dealer to obtain car 
owner contacts along the lines 
suggested by ADN. The lubrica- 
tion department is in full view of 
the car owner as is the car- 
washing department. It will be 
noted that with the side entrance 
the lubrication and car washing 
departments are decorated with 
valances together with the cus- 
tomer quick service section. Space 
for showing one car, a small of- 
fice and a parts department is 
provided. 
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Box 131, Automotive Daily News, . 
527 New Center Building, Detroit. 
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WILL NEW CAR PRICES 
OF 1938 MODELS CAUSE 
MORE “SHOPPING AROUND?’ 


Here’s a survey conducted for Redbook Magazine 
among 2,400 owners who bought new cars since 
May, 1937. Object: to determine shopping habits 
among new car buyers. 


BUYERS 


ing at 
Percent Jooking 


cAR 


ing at sd ner cars 
Percent looking three ott 


: sy cars 
ang only «o other cé 
Percent Jooking two 


. ly r car 
cent looking 0M at one othe 


er 
. r bought 


at ca 


= 


 Docgt 
Ford 

Ford ___ 
ie 


Oldsmobile __— 
“Oldsmobile _ 


Lol 
Studebaker 


BIGGER JOB INDICATED FOR SALES 
AND ADVERTISING DEPARTMENTS 


With auto prices on the increase, it’s a certainty that the shop- American—the Five Million Group—reach 28.1% of all new 
ping habits shown above may be seriously affected. ‘Traditional car buyers. And in this field, Redbook is the best buy. Because 
price group preferences may go by the board. Selling will have the advertising dollar invested in Redbook reaches more buyers 
to be even stronger . . . media selections even more penetrating. and more prospects than the same dollar would reach in either 


The three General Magazines—Redbook, Cosmopolitan and of the other two magazines. 


REDBOOK MAGAZINE 


SELL THE FAMILY, AND YOU SELL ALL 
FISHER BUILDING, DETROIT 230 PARK AVENUE, NEW YORK 
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Willys Offers 3 New Cars, Truck Line for 1938 


Next Year's Output Goal | 
Stepped Up to 125,000 


(Continued from Page 1) 


and deluxe coupe and a custom 
sedan, especially designed for af- 
fording the utmost in economy of 


purchase price as well as opera-/| hood. 


tion. 
Sedan 
standard, 


models now 
deluxe and the 
custom type, while the 
models include a standard, 
luxe and economy model. 


de- 


Entry of Willys-Overland Mo-| 
|all length of the car is 178 inches. | 


tors, Inc., into the commercial car 
field is marked by the introduc- 
tion of an entirely new type of 
light delivery, complete with 
closed cab; a _ half-ton pick-up 
with enclosed cab and complete 
equipment, including bumpers, 
front and rear, spare tire, etc.; a 
half-ton cab chassis, a cowl chas- 
sis without cab and a commercial 
chassis without cab or cowl. The 
last three models are adapted for 
the use of any type of commercial 
body which may be required by 
the user. 

All half-ton commercial units 
will be equipped with heavy com- 
mercial type springs and rear 
axles. 

All 
original 
covered by 
which attracted favorable 


models closely follow the 
Willys lines, which are 
U. S. patents and 
atten- 


include a| line 
new | low 
coupe | contour, 


| buretor, 
|contributing to 


the front to provide easy access 
to the motor, is retained. Piano 
type hinges are now used on the 


Bodies in the passenger 
are distinguished by their 
appearance and fullness of 
which has_ permitted 
wider seating space, especially in 


els and in the coupe. The over- 


The Tillotson down-draft car- 
featured by Willys as 
the economical 
gas consumption of the car, 
also continued. Reports of Willys 
owners during the past year have 


Oo 


car | 


| the front seat of the sedan mod-| 


is | 


shown up to 35 miles to the gal-| 
lon of fuel, and in a recent na-| 


tional economy contest, the aver- 


age of all contestants was at the | 


rate of 36.5 miles to the gallon. 
Added 
and heat has been provided by a 
new type of hood-sealing. 
In the chassis, 
include a faster steering gear 
ratio, which is said to add mate- 


|rially to driving ease; a change 


tion througout the country when | 


they were first disclosed 
tober of last year. Attractive strip- 
ing in a variety of colors adds to 
the attractiveness of the 
louvers. The drip moulding fol- 
lows the general roof contour of 
the body. 


The individual styling of the 


in Oc-| 


hood | 


hood, which lifts completely from | 


in the low and intermediate gear 
ratios, adding to flexibility and 
power on heavy grades. 

Willys construction in the past 
has been characterized by the 
use of axles, frames, steering 
gear and other parts subject to 
load and wear, with a strength 
said to be 30 per cent greater 
than is usually considered suffi- 


cient for cars in its weight classi- | 
fication. This same type of over- | 


strength will be maintained in the 
1938 production. 


NATIONAL 


AUTO 
SHOW 


Grand Central Palace, New York City 
Oct. 27th to Nov. 3rd 


"TH complete 1938 offering of cars, bodies, trucks, acces- 


sories, service station equipment and trailers. 


Last year's 


innovation—a mid-week opening and an eight-day show (Sun- 
day included) proved highly successful and will be repeated. 


That second successful innovation—a comprehensive trailer 


display on the fourth floor—will be greatly augmented. 


Lead- 


ing makes of mobile home and commercial types. 


A large attendance of buyers, dealers, jobbers, purchasing 
agents, fleet owners, sales managers, engineers and industrial 


leaders is assured. 


NATIONAL AUTOMOBILE SHOW 


366 Madison Ave., New York 


. Alfred Reeves, Manager 


Opens Wednesday, Oct. 27th 


protection against dust | 


improvements | 


and custom models. 
| design. 


WILLYS’ 1938 LINE includes the sedan, shown in top photo, which is available in standard, de luxe 
The sedan follows closely the original Willys lines with additional refinements in 
The overall length is 178 inches, and among mechanical and body improvements are faster 


first and second speed transmissions, better body sealing against heat, dust and rain, and finer uphol- 


| stery tailoring. 


| been added an economy and a deluxe model. 


seats have been provided. 


London Buses Get 


Fenders of Rubber 

WASHINGTON, — An in- 
creasing number of London 
Transport buses are now be- 
ing equipped with rubber 
fenders, according to a 
trade report to the depart- 
ment of commerce, 

A new method has been 
devised by one of the rub- 
ber manufacturers, says the 
report, whereby the fenders 
are cured or moulded into 
shape and by careful com- 
pounding of the material 
sufficient rigidity is given 
without impairing flexibility. 


43,000 Men Return 
To Work in July; 


Payrolls Increase 


WASHINGTON.—Slightly more 
than 43,000 workers were returned 
to employment between July and 
August in the combined manu- 
facturing and non-manufacturing 
industries surveyed monthly by 
the bureau of labor statistics, 
while weekly payrolls in these 
combined industries in August 
were nearly $8,400,000 greater 
than in the preceding month, it 
was reported this week by the 
department of labor. 

“Comparisons of 
|}and weekly payrolls in these com- 
bined industries in August 1937, 
with August 1936, shows an in- 
|ecrease of more than 
workers and $64,100,000,” 
tary Perkins said. 


Secre- 


seasonal 
August and ten of the 16 non- 
manufacturing industries 
veyed also reported employment 
gains. These increases, however, 
were partially offset by seasonal 
recessions in retail trade em- 
ployment. 





employment | 


1,100,000 | 


Factory employment showed a} 
expansion from July to} 


sur-| 


SAN FRANCISCO.—While used 
car sales here in August in- 
creased substantially both in 
volume and in value, the increase 
| was accompanied by similar rises 
|/in inventory and the amount of 
loss on sales price, according to 
the monthly survey of the Motor 
Car Dealers Assn. of San Fran- 
cisco. 

Sales in August, as reported by 
34 member firms, were 2,382 
units, valued at $757,802, against 
2,095 units, valued at $632,706, in 
| July. Average value in August 
was $318, against $302 during 
July, while the average value for 
all of 1936 was $287. Sales in 
August 1936 were 2,232. units, 





valued at $662,206, with an aver- 


age value of $297. 

Inventory at the end of August 
stood at 2,582 units, as compared 
with 2,403 units at the end of 
July, an increase of 179 units 
Total value of stock on hand as 
August ended was $1,157,566, with 
an average value of $488, against 
$880,881, with an average value of 


Plants Declared 
Safer Than Homes 


CHICAGO.—Installation of ac- 
cident prevention devices and bet- 
ter placement of employes have 
made factories far safer than 
homes, John A. Stephens of 
| Carnegie-Illinois Steel Co. stated 
Thursday night at a _ banquet 
which wound up the annual con- 
vention of the Assn. of Iron and 
Steel Engineers in the Stevens 
hotel. 

Serious and _ fatal accidents 
have been reduced 62 per cent, he 
said. The convention attracted 
5000 delegates. 








| 





The bottom photo shows the new Willys coupe, to the standard model of which has 
Luggage space in this model is 38 cubic feet. 


Wider 


Frisco Re ports Increase 
In Used Car Sales, Losses 


end of the previous 
month. Inventory at the end of 


$366 at the 
August, 1936, was 2,446 units, 
valued at $834,779, with an aver- 
age value per unit of $341. 

Average loss on _ sales price 
more than doubled in August 
whén compared with July figures. 
Average loss during the month 
was $130 per unit (40 per cent 
loss), against $64 in July (21 per 
cent loss), and $44 (14 per cent 
loss) in August last year. Six- 
year average loss on sales price 
stands at 23.14 per cent. 

The member firms junked 193 
cars during August, 137 during 
July, and 84 last August. 


Mallon is Elected 


NEWARK, N. J.—William L. 
Mallon, who is directing arrange- 
ments for the coming Newark auto- 
mobile show, last week was elected 
secretary of the Newark Automobile 
Trade Assn., it is announced here. 
Mallon succeeds the late Claude E. 
Holgate, who held the position many 
years. 


SOS ee 
Pr et eae 
e SWITCHES « 
STITH CS A RS 
CONNECTORS 
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DELTA ELECTRIC COMPANY 
Dept. 900, Marion, Ind. 





Cian you read 
the signs 
of the trail? 


ALL WHO THINK TODAY are think- 
ing : What of the future? 

The wilderness is around us. It is a 
wilderness of conflict and seeming 
chaos. But through this wilderness 
events are cutting trails to the future. 


Some of these trails lead on to bot- 
tomless swamps. Some lead to moun- 
tain heights and some to pleasant val- 
leys. These are the trails our feet must 
tread. We must choose them well. 


Japan is moving south in China, 
toward — what? In Spain the axe is 
hacking out a path to—liberty or 
death? John Lewis and his followers 
in the C.1.O.—is this the path of dic- 
tatorship or the American dream? 
Democrats fight the President’s court 
plan — is this a surface wound or a 
split in the party that will cripple it 
for the 1940 election? 


Can you read the signs of the trail? 


More than forty-seven years ago the 
weekly digest of events was born, 
because the news had become so com- 
plex that no one could follow all the 
vital events. Today a weekly digest 
of facts alone, a mirror of events, is 


not enough. 


What do these events portend? In 


what direction are they moving? 
What of the future? 

NEWSWEEK gives you an interpreta- 
tion*—in economics, in politics, in 
science, in the great movements of 
our day. 

Born of the need of thinking men 
and women, thinking for the future, 
NEWSWEEK will help you read the 


signs of the trail. 


Newsweek 


THE MAGAZINE OF NEWS SIGNIFICANCE 


*On sale at newsstands... lOc a copy 
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Truck Ratings Dominate SAE Conclave in Chicago 


Conn. Suspends 
Used Car Dealer 
For Sale ‘Fraud’ 


HARTFORD, Conn.—Motor Ve- 
hicle Commissioner Michael A. | 
Connor has suspended the license | 
of East Haven Motor Sales, a 
used car dealership in East} 
Haven, for failure to report the 
sale of unregistered used cars and | 
allegedly falsifying reports of used | 
cars purchased out of state. 

The Connecticut Automotive} 
Trades Assn., dealer-repairer| 
group, has sent warnings to all its 
members calling attention to the| 
requirement that dealers report 
all used car sales even though | 
sold at wholesale, according to} 
Carl R. Lane, association manager. 

Connecticut law is especially 
strict with regard to reporting of 
sales involving used cars im-| 
ported from other states. Such| 
vehicles must undergo a special 
inspection at a cost of $1 before 
they can be registered, and 
through this check-up, the motor 
vehicle department has uncovered 
a number of cases of stolen cars, 
patched-up wrecks, etc. Used 
cars which have been registered 
in Connecticut do not require the 
special inspection, but their sale 
must be reported. 


THREE BLOCKS FROM THE 


AUTOMOBILE 
*SHOW- 


In the Smart 
East 50's 


OPPOSITE THE 
WALDORF. 
ASTORIA 


@ Ideal environment and every 
service for pleasurable living. 
Spacious rooms with serving pan- 
tries and electric refrigeration. 
Excellent restaurant and duplex 
coctail lounge — air conditioned. 
SINGLE $4 & $5 * DOUBLE $6 ¢ $7 


SUITES from $8 
Special monthly and yearly rates 


Che 
every 


Wm. A. Buescher, Manager 
125 EAST SOTH STREET - NEW YORK 
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450 BUICK DEALERS and their salesmen gathered in Pittsburgh 


last week to preview the 1938 Buick line. 


Among those present were, 


top, left to right, W. F. Hufstader, general sales manager; A. C. Bel- 
fie, Chicago zone manager; D. L. Waller, asst. general sales manager; 


C. A. Chayne, 


zone manager, and C. A. Chayne. 


Buick’s chief engineer. 
Steger, of Buick; Arthur Kudner, Arthur Kudner, Inc., New York; 


S. D. Braden, asst. Pittsburgh manager; C. C. 


Bottom, left to right, E. N. 


Edmonds, Pittsburgh 





New Committee Will Study 
Vehicle Hauling Problem 


DETROIT. 
members of the Automobile Manu- 
facturers’ Assn. in conference here 
this week planned organization of 
a special committee to study the 


| problems of handling automobile | 
| shipments in both interstate and 


intrastate commerce. 
Conflicting and restricting state 
laws in regard to the highway de- 
livery of cars by means of spe- 
cially designed trucks were said 
to be principal reasons behind the 
formation of the committee. 


“This method of transportation 
has assumed such large propor- 
tions,” said J. S. Marvin, chair- 
man of the conference, “that a 
special committee, representing 
the manufacturers, the National 
Automobile Dealers’ Assn. and the 


Buick Adds New Zone; 
Dickens is Manager 
FLINT.—Further expansion of 
the Buick field sales and service 
organization was reported Friday 
with the announcement by W. I. 
Hufstader, general sales manager, 
that a new zone with headquar- 
ters in Indianapolis will be estab- 
lished effective immediately. 
Creation of the new zone, Huf- 
stader said, involves the transfer 
of territory from the present Chi- 
cago, Detroit, Cincinnati and St. 
Louis zones consisting of 71 
counties in Indiana and south- 
eastern Illinois. About 75 Buick 
dealers in this territory will be un- 
der the new zone management. 
C. A. Dickens, formerly assistant 
zone manager at Cincinnati, has 
been named manager of the In- 
dianapolis zone. 





Traffic manager | National Automobile Transporters 


Assn., will be organized to review 
all aspects of it. This is consid- 
ered necessary in view of the 
many state laws by which it is 
affected and the supervision now 


| lodged with the ICC under the 


motor carrier act, when the ship- 
ments move in interstate com- 
merce. 


“To insure complete compliance 
with all of these requirements 
and supervision of the operation 
which will result in the use of 
proper equipment and the observ- 
ance of a uniform code of safe 
and courteous driving, it is pro- 
posed that the several branches of 
the industry affected work ac- 
tively, in unison, to achieve these 
results.” 


Data submitted at the meeting 
indicated that the maximum rail 
and water facilities for handling 
automobile shipments will also be 
utilized for the transportation of 
the new models now under con- 
struction. 

Attendance at the meeting in- 
eluded: R. L. Reese (Buick); E. 
J. Tiedeman (Cadillac); E. F. 
Stewart (Chevrolet); N. J. Bren- 
nan (Chrysler); J. Earl Lind 
(General Motors Truck); C. A. 
Sullivan (General Motors Traffic 
Assn.); W. H. Lougheed (Graham- 
Paige); F. W. Whitely (Hudson); 
M. S. Graham (Reo); J. J. Crim- 
mins (Studebaker); A. M. Tesnow 
(White); also K. A. Moore, AMA 
and J. S. Marvin, chairman. 


Wall Street 
presents an 
the Street’s 


J. Alexander, ADN’s 
cee ee weekly 
accurate analysis of 
automotive perspective. 





States’ Lack of 1 Uniformity 
On Methods Held Obstacle 


Special tc 


CHICAGO. 
the best method of determining 
motor truck ratings 
the regional transportation meet- 
ings of the Society of Automotive 
Engineers, held at the Blackstone 
hotel this week. 

The discussions, which enlisted 
engineering experts of truck fac- 
tories and operators ended with 
sentiment still divided over the 
merits of carrying capacity, gross 
vehicle weight, and class of serv- 
ice as the logical yardstick. An- 
other obstacle brought to light is 
the lack of uniformity at present 
among states in the matter of 
ratings. 


The various 
their experiences 
method of rating trucks. The de- 
bate brought agreement that 
much of value for consideration 
of the same truck rating com- 
mittee resulted from the dis- 
cussions. 

Representing the factories in 
the symposium, led by Fred L. 
Faulkner of Armour & Co., were 
Pierre -Schon of General Motors 
Truck Co., C. W. Kynoch of 
Dodge, Thomas Carney of Inter- 
national Harvester, Robert Cass 
of White, and A. J. Scaife of 
Autocar. 


Results of numerous tests in 
evaluating extreme pressure lu- 
bricants were given by C. A. 


groups” related 
with each 


dominated | 


Automotive 


Crowley of the technical service | 


bureau, and F. A. Faville of the 
Faville-Lavalle Corp., with promi- 
nent engineers of oil companies 
participating in the discussion. 
The study of machine tests by 
Crowley and Faville showed the 
effect of viscosity, machine speed, 
wiping rate, rate of load applica- 
tion and other variables. 

One of the most timely taiks 
was delivered by 
research engineer of C. F. Bur- 
gess Laboratories, Inc., Madison, 
Wis., on soundproofing and venti- 
lation. According to Norris, ven- 
tilation is of paramount impor- 





R. F. Norris, | 


tance in comfortable transporta- | 
tion. He stated that the objective | 


is adequate air without foreign 


Truck Loadings 
Up W% in Aug. 


WASHINGTON. — Movement of 


commodities by truck in August, 


1937, was 11.54 per cent greater | 


than loadings in August, 1936, ac- 


cording to the monthly compila- | 


tion of tonnage figures, from 
representative motor carriers, is- 
sued by the American Trucking 
Assns. 

The current figure, however, 
was 1.54 per cent under the load- 
ings reported for July, 1937. 
Carriers stated that labor troubles 
largely were responsible for the 
decline in shipments. 


KEEPS YOUR 
CUSTOMERS 


DIVISION OF Piel ace WARNER CORPORATION 





Daily News 


Arguments over! matter, so delivered that it does 


not become annoying to passen- 
gers. He added that it must also 
satisfy diversified types of pas- 
sengers. He said the best system 
yet devised provides adequate air 
and ventilation control through 
connection with a refrigerating 
unit that regulates the air tem- 
perature during extremely hot 
weather. 


Whether 
you visit 
or live in 
New York, 
if you are 
discriminating — 
you will appre- 
ciate the privacy, 
convenience, dis- 


tinction and charm of 


Parlor suites with serv- 
ing pantry and electric — 
refrigeration, $12 © 
and $15... Single i 
rooms a $6 and — 
$7. Double, a 
$8 and $10. : 
The Barclay, — 
111 East 
48th Street, 
New York. 


GEO, W. LINDHOLM 


Manager 
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(Continued from Page 1) 


every one of them new. An un-, 
usual feature on Cadillac is the 
bumper in that engraved on the 
front and in the center in large 
script is “Cadillac,” which not 
only easily identifies the 
but also helps in creating an even 
greater pride of ownership. An- 
other innovation I am permitted 
to mention is the new synchro- 
matic gearshift, adopted for both 
lines, but here’s another place 
where I can’t go into details. 


make 


* 


WITH THE DENNEY tea party, 
the preview circuit participated 
in for the past three weeks by the 
automobile editors comes to an 
end. We have been everywhere 
and seen everything and the find- 
ing of the jury is that the indus- 
try as a whole need not be 
ashamed of its 1938 handiwork. 


existence depends largely on the 
automobile industry, shouldn’t 
have done this before. 


MAKING A MECCA out of 
South Bend was successfully ac- 
complished by Studebaker in the 
stretch between Sept. 9 and 22. 
This was the message delivered to 
Garcia here in Detroit this week 
by George Keller, head of sales, 
who came up for the AMA sales 
managers’ monthly meeting and 
also to tell the column how the 
safaris of distributors, dealers, 
salesmen and service managers 
hegiraed to his town to go to 
school there, look at the new cars 
and each drive a new car back 
home. 

This was Studebaker’s first at- 
tempt to bring in its green-tur- 
bined pilgrims for this training 
course and some 8,000 attended. 
The meetings were spread four 


The new models, none of them} 


radical in design or engineering, | 
have been carefully groomed for | 
the big race and the New York} 
show, opening Oct. 27. 

* * * 

TWO OF THE previews at the| 
fag-end of last week did not get | 
the attention of the column which | 
they deserve—Chevrolet and| 
Plymouth—both of which came} 
too late for the conductor to go| 
into detail in the column last 
week. 

Chevrolet, for instance, lived up| 
to its previous high standards, | 
with the exception that instead of 
going to the proving grounds at 
Milford for the look at the new 
models, we were taken to the 
Masonic Temple, where they were 
on display. The fireworks came | 
in the evening at the Statler, | 
where Ad Manager C. P. Fisken| 
did the honors most acceptably to | 
the largest turnout of previewers | 
of the season. Particularly good 
was the stage show which was 
appreciated because it was not 
bromidie in the first place and, 
secondly, it was decidedly high 
grade. 

Sales Manager Harry Moock 
was on the quarterdeck at the 
Plymouth party, which was again 
held at the Indianwood Golf Club, 
out near Lake Orion, with those 
who wished to stay over being 
bedded down for the night in the 
club’s dormitory. Some good box- 
ing bouts followed the dinner at 
which Moock again played us for 
suckers—-no “Polish publisher” 
this time, but a fake Englishman 
who took us for a buggy ride 
with a tirade against America 
that made us want to fight. But| 
all good fun. 


* 


THE PREVIEWS brought out | 
the fact that the daily news-| 
papers, or at least some of them, | 
have discovered there is plenty of | 
spot news in connection with| 
these peeps behind the scenes— | 
something never done before. 
Among those on the circuit were 
Rex Cleveland of the New York 
Times, Phil Hampson of the Chi- 
cago Tribune and Bert Pierce of 
the New York Herald - Tribune, | 
each of whom wrote a daily story, 
not about the cars of course, but 
something having to do with the 
company acting as host — inter- | 
views most often with sales ex- 
ecutives on next season’s outlook 
and plans. Hampson, who is as- | 
sistant financial editor of the 
Chicago Tribune, gave each of the | 
interviewed a lead story and pic- 
ture on his financial page. 





* * * | 


| 


AND THIS WEEK H. S§S.| 
Walesby, automobile editor of the 
Detroit Times, started a daily 
automobile column which will be} 
a feature from now on. The} 
samples I have read have been| 
exceptionally good. It’s the first) 
daily automobile column I have} 
seen in a Detroit newspaper since | 
I came to the motor capital seven 
years ago. I never could under- 
stand why Detroit, whose very 





A few d 


PLYMOUTH’S PRESS PARTY at Indianwood Country Club, Lake 
Orion, Mich., last week was attended, among others, by the follow- 
ing: Left to right, W. Templin, president of J. Stirling Getchell, 

| Plymouth ad agency; Jim Sullivan, automotive editor, Boston Globe, 
and C. O. McBride, body engineer for Plymouth. 


and his food _ deliveries 
speeded up so that before he got 
through he had set up a record 
of feeding 2,000 in 90 minutes. 
Buses and cars conveyed the 
faithful to and from the proving 


days apart, so the factory could 
| build cars for the driveaways. The 
|visitors came in 26 trains and 
Studebaker fed 2,000 a day at the 
proving ground. Keller turned 
out to be a first-class landlady 


were | 
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grounds and Keller’s statisticians 

claim the conveyances covered 

48,000 miles in the four sessions. 
By * * 

DEALER ENTHUSIASM ran 
high and one of the outstanding 
demonstrations of this was given 
|by Frank Crook of Pawtucket, 
|R. I., who distributes something 
| like 1,500 Studebakers a year, who 
|brought the Pawtucket high 
| school band of 26 to South Bend, 
|paying all expenses. It is esti- 
|}mated that the band’s train fare 
|} alone ran to something like $1,600. 

Interesting too was the interest 
|shown by the dealers in the 
Waterman Arrowbile, which is 
fitted with a Studebaker engine 
and which not only flies through 
the air but runs on land also, 
after the wings are taken off. The 
little plane can do 60 m.p.h. on 
terra firma and was demonstrated 
during the meeting. The auto- 
mobile dealers seemed to feel the 
Arrowmobile has sales _ possibili- 
ties for them. It sells at $1,400 
and it wouldn’t surprise me to 
llearn that some of the Stude- 
baker dealers take it on as a 
| side line. 


REASONS 


HUPP DEALERS 
WILL PROFIT: 


1. NEW HUPMOBILES 


New 101-Horsepower Six, 122” wheelbase; new 120-horsepower Eight, 
125” wheelbase. Finest, most beautiful cars built by Hupp in its thirty years. 


2. REPUTATION — Ali America knows that “Hupp Has Al- 


ways Built A Good Car’. (The slogan the public actually wrote.) 


3. OWNER LOYALTY— Highest ever recorded in the 


automobile industry—78% of registered Hupp owners want to 
buy another Hupmobile. (As indicated by a recent survey.) 


4. EXCLUSIVE TERRITORIES — Hupp deal- 


ers enjoy “protected”’ sales—no infringement, no cross selling. 


5. HIGH GROSS PROFITS — Territories 


have big potential; cars priced for profitable, middle-price 
market; generous discounts for distributors and dealers. 


esirable markets are still 


available to aggressive dealers. 


BRIGHTEN YOUR BOOKS 
WITH BLACK FIGURES 


Weeks before the 1938 Hupmobiles were on display 
—or their prices and specifications known—hun- 


dreds of first-class distri 


butors and dealers in every 


section of the country had signed up with Hupp. 


They knew from exp 


Always Built A Good Car” and that the Hupp fran- 


chise always offered th 


profits. Since the introduction of the new models, 


hundreds of additiona 


joined the Hupp organization. Hupp’s national dis- 


erience that “‘Hupp Has 
e opportunity for unusual is not yet closed, write or wire W. 


1 profit-wise dealers have 


NEPA 


YOUR PROFITS 


aa WIP 


tribution is nearing completion. If your territory 


A. MacDonald, 


Vice President and Director of Sales, for full de- 
tails and an analysis of your Hupmobile potential. 


HUPP MOTOR CAR CORPORATION, Detroit, Mich. 
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Colorado Launches Drive Against Unfi it Vehicles 


State Police te 


Roads for Driver Checkup 


IRA ALEXANDER 
ADN Staff C 


By 


DENVER. Colorado officials 
are determined to take unfit au- 
tomobiles off state highways. 
Acting along this line, a rigid en- 
forcement of the law governing 
operation of automobiles went in- 
to effect this week. 

The check is being undertaken 
by the state highway courtesy pa- 
trol. Two crews have been se- 
lected, one to work during the 
daytime and the other at night. 
The crews’ sole duty will be to 
blockade roads and check every 
driver for any kind of a violation. 

The blockade will not follow a 
schedule. Patrolmen will check 
traffic on one main road and stop 
all cars over a four or five-hour 
period and then suddenly shift to 


Philadeiphia’s 
Famous Hotel 


BELLEVUE- 
STRATFORD 


MODERATELY PRICED 
CENTRALLY SITUATED 
“Best Food in Philadelphia” 


Claude H. Bennett, Manager 


| State 


| district, 


| men will work in each crew. 


to Blockade | 


Trespc ndé¢ nt 


another main highway so their 
movements cannot be anticipated. 
The plan will be carried 
first in the central Colorado patrol 
known as the Denver 
and later will be extended 
Three or four 


district, 
to other sections. 


The | 





out | & 





day crew will be under the direc-| 


tion of William Welch, assistant 
supervisor of the patrol, who will 
have charge of the entire project. 
Arnold Gulzow, deputy supervisor, 
will direct the night crew. 

John J. Marsh, supervisor of 
the patrol, and Welch said the 
blockade was agreed upon be- 
cause of continued abuses of regu- 
lations by motorists, particularly 
in the use of licenses and failure 
to obtain proper and compulsory | 
inspection of their automobiles. 


All drivers stopped in the block- 
ade will be required to produce | 
drivers’ licenses, and their cars| 
will be checked for stickers cov-| 
ering the required semi-annual 
state inspection. The drivers must 
show proper registration of their 
cars and prove the license plates 
belong to the car. The patrol 
points out that the law makes it 
mandatory that drivers have their 
license and registration revoked 
for one year for misuse of license 
plates. This law will be enforced 
to the letter, it was announced. 

The patrol will carefully check 
lights on all vehicles. 

The special crews will pay par- 
ticular attention to use of out-of- 
licenses. 





AMERICAN 


FLAGSHIP 


A 


ican” because it is the time-saving, clean, 


Conven'ent 
Flagship 
Schedules 
Between — 


DETROIT 


New York 
Chicago 
Boston 
St. Louis 


Los Angeles 
and 


51 other 
major cities 


luxurious lounge chairs 


serves delicious complimentary meals. 


*‘American’s”’ 


TOMOBILE dealers, distributors and 


factory representatives travel ‘‘Amer- 


comfortable way to go. You relax in 


in “American” 


giant Flagships. An attractive Stewardess | 


To 


or from California, you travel overnight | 


in 14-berth Flagship Skysleepers on| 


Southern All-Year Route. | 


Call Your Travel Agent 


or American Airlines 


MERICAN 


AIRLINES inc. 


EXECUTIVES 


i382 3 


CAR N° 932 


INSPECT the Pontiac eight and listen to account 


of its performance in the recent Texaco 25,000 mile test run which 
ended in Detroit last week. The car received no mechanical adjust- 
ments during the run and averaged 18.3 miles per gallon of gas and 


over 900 miles to the quart of oil. 


Shown, left to right are Wm. Har- 


rigan, Texas Co., test engineer in charge of the test run; B. H. Anibal, 


chief engineer; H. 
general sales manager, 


J. Klingler, general manager and C. 
all of Pontiac Motors. 


P. Simpson, 
Harrigan is turning 


the car over to the Pontiac company for the examination of its engi- 


neers. 


Plymouth’s 10th Jubilee Car 
Previewed at 35 Meetings 


DETROIT. Plymouth’s tenth 
anniversary jubilee opened here 
Thursday with an advance show- 
ing of new models for 1938, 
staged behind guarded doors in 
Masonic Temple. The local meet- 
ing was one of 35 Plymouth pre- 
views scheduled in important 
centers throughout the country. 
| More than 2,000 Plymouth deal- 
lers and salesmen from all over 
the state of Michigan cheered the 
unveiling of the new birthday 
model, which climaxes the com- 
pany’s first decade of building 
automobiles. Details of the new 
Plymouth will be announced 
publicly some time in October, 
|according to R. C. Somerville, 
who acted as master of cere- 
|}monies at the preview meeting 
| here. 
| K. T. Keller, president of Chrys- 
|ler Corp., spoke briefly after the 
|new Plymouth model was shown. 
|He said in part: 

“I think that in the last year 
|Chrysler Corp.’s prestige and the 
popularity of its products have 
reached a new all-time high in 
public favor. There is recognition 
of this company’s engineering and 
manufacturing leadership. 

“Our brilliant 10 years’ record 
was accomplished by courage and 
honest, hard work. What we have 
won can only be held by that 
same kind of application to our 
own individual jobs. In celebrat- 
ing our past successes, let us 
pause to remember that our con- 
tinued growth will depend on 
careful attention to the many 
phases of our business on which 
ho total success depends.” 


. vanDerZee, general sales 
iatieall of Dodge, cited Plym- 
|outh’s brilliant sales record since 

}the first Plymouth model ap- 
| peared 10 years ago. He said that 
Plymouth sales during just 12 
| weeks of this year, amounting to 

| 440,000 cars, 


Begin Production 


FORD CITY, Pa.—The Pittsburgh 
| Plate Glass Co. has begun in 
| No. 6 works here the production of 
| Herculite for use 
|industry. The product, which is said 
ito be many times stronger than 
| ordinary glass, has been made for 
| structural uses the last four years. 
The company has produced Duplate 
|}at the Creighton works for a num- 
| ber of years. 


Trailer Trade section of Automotive 
Daily News is America’s only trade 
| journal dealing exclusively with the 


e | trailer industry. 


| utilities, provides room for six men, an adjustable front seat, two 


the entire volume of the com- 
pany’s total registrations during 
the first 12 months of Plymouth’s 
existence. Plymouth’s spectacular 
growth since then occurred dur- 
ing the very worst years of busi- 
ness depression. 

“We see many sound reasons,” 
vanDerZee said, “for feeling that 
1938 will be a good year for 
Plymouth. The popularity of the 
new model should certainly ex- 
ceed that of any past Plymouth. 
The number of Plymouth owners 
is greater than ever before and 
they represent a tremendous fac- 
tor for increased volume. And in 
anticipating good demand for the 
new Plymouth, the factory is 
genuinely anxious for the dealers 
and salesmen to get the full 
measure of profit by strict ad- 
herence to sound business prin- 
ciples.” 

Special motion pictures were 
shown, dramatizing Plymouth’s 
swift rise to a place among the 
three leaders of the industry, and 
illustrating new features of the 
jubilee model for 1938. 


ADN’s weekly estimates of car and 
truck production, appearing in the 
Wednesday “pink sheet,” were more 
than 98 per cent correct compared 
with actual U. S. figures for 1936 
and the first half of 1937. 


_ represented double 


its | 


in the automotive | 





| Aircraft 





Fifteen Meetings 
Carded by SAE 


During October 


DETROIT. — Fifteen meetings 
are scheduled for October by the 
Society of Automotive Engineers, 


|}the conclaves covering most sec- 


tions of the United States. 
The October schedule is as fol- 


| lows: 


National 
at 


Oct. 7-9, Los Angeles. 
production meeting 
Ambassador hotel. 

Oct. 8, Milwaukee. L. W. Mel- 
cher, manager refrigeration di- 
vision, Waukesha Motor Co., talk- 
ing on propane fueled engines 
for airconditioning railway pas- 
senger cars, at Milwaukee Ath- 
letic club. 

Oct. 11, Oakland, Calif. Speak- 
ers, Harry T. Woolson, executive 
engineer, Chrysler Corp., and 
president, SAE; John A. C. 
Warner, general manager, SAE, 
at Athens Athletic club. 

Oct. 11 and 18, Detroit. Joint 
junior-senior and aeronautic 
meeting, Oct. 11, with Henry G. 
Weaver, of General Motors con- 
sumers research department, as 
speakers, at Statler hotel. On 
Oct. 18, talk by John Oswald, chief 
body designer, Oldsmobile, at 
Statler. 

Oct. 
Lieut. 
motor 
army; 
of U. 
club. 

Oct. 13, Philadelphia. Dinner 
in evening at the Engineers club. 

Oct. 14, Portland, Ore. Talks by 
Harry T. Woolson, executive engi- 
neer, Chrysler Corp., and John A. 
Cc. Warner, SAE general manager, 
at Multnomah hotel. 

Oct. 14, Indianapolis. Indiana 
section of SAE will hold meeting. 

Oct. 14, New York. Talk by 
Prof. Ernest Esch, director mo- 
tor transport science, University 
of Cologne, Germany, at the 
Roger Smith. 

Oct. 15, Seattle. Talks by Harry 
Woolson and John A. C. Warner, 
at New Washington hotel. 

Oct. 20, Toronto. Talk on tex- 
tile manufacture and research by 
W. F. Bird, director of research 
and technical control, Collins & 
Aikman Corp., at Royal York 
hotel. 

Oct. 26, Hartford, Conn. “What’s 
New in New Cars” by Joseph 
Gerschelin, technical editor, Chil- 
ton Publications, at Bond hotel. 

Oct. 28, New York. SAE’s an- 
nual dinner in the Commodore 
hotel. 


Washington. Talks by 
J. H. Johnson, chief, 
of U. S. 
Christmas, 
the Cosmos 


12, 
Col. 
transport brand 
Maj. John K. 
S. army, at 


“Fourth Dimension,” a_ regular 
feature of ADN, presents a digest of 
automotive advertising news. 


THIS SIX-MAN CAB, developed by Autocar for use by public 


doors on right and one on left, one large window on left, a 30-inch 
adjustable rear window, and an adjustable cabscope on the roof. The 
trucks are available on 124-inch and 142-inch wheelbases. 





the 


th Dimension 


The News of Automotive Advertising 
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| Show broadcasts last season, 


By Pete Wembhoff 


Promotions 

Volney B. Fowler, 
rected Detroit office of General 
Motors public relations depart- 
ment since 1935, is transferred to 
staff of R. K. Evans, GM vice- 
president in charge of diesel de-| 
velopment, and will handle public | 
relations and advertising in the 
general engines group of GM. Of- 
fice remains in Detroit. 

Donald Hogate and Felix 
Bruner, who formerly worked 
under Fowler, continue in present 
capacities in Detroit. Hogate re- 
mains in charge of activities di- 
rectly affecting public relations in 
plant cities of corporation, while 
Bruner will direct press relations 
and informational and general ac- 
tivities. 


who's di-| 


Evolutionary 

With Oct. 4 issue, Newsweek 
mag inaugurates broadened policy 
of news interpretation and pre- 
sents several specialized writers 
who'll handle various’ depart- 
ments. Coincident with editorial 
developments, mag also unveils 
new physical changes, including 
design, type faces and layout re- 
finements. Size and price of mag 
will remain same, however. 

Cresting new editorial pre- 
sentation are Sinclair Lewis, 
whose chores will consist of 
literary criticisms; George Jean 
Nathan as stage reviewer, and 
Ralph W. Robey, economist, 
who'll write and direct mag’s 
business department. Other ex- 
perts will be named on key sub- 
jects, according to President 
Malcolm Muir. 

Evolutionary policy will be ex- 
plained in extensive newspaper 
ad campaign in key cities and in 
trade sheets. 


Cornhuskers! 

Missouri Ruralist is publishing 
a cornhusking issue in roto, dated 
Oct. 30, for the national corn- 
husking contest which’ll be held} 





NEW SIGN for an old name. 
Hupp’s new neon factory sign, 
mounted atop main assembly 
building in Detroit, is visible from 
the air for 75 miles. It’s 150 feet 
high and 82 feet wide, and con- 
tains 1,250 feet of neon tubing. 





| prints, 
| Farmer, 


| pointment 


in Marshall, Mo. Spon- 
event are seven farm 
Prairie Farmer, Ohio 
Wallace’s Farmer, Ne- 
braska Farmer, Kansas Farmer, 
The Farmer and the Ruralist, 
this year’s host. 

President Roosevelt will press 
button in Washington, opening 
contest, and NBC will air full 
hour of contest. 

The Ruralist is offering free 
exhibit space on contest grounds 
to its advertisers of past year. 
Attendance expected to exceed 
100,000. 


Nov. 
sors 


3-4 
of 


Succeeds 

Fred Kingsbury succeeds Jerry 
Wellman as manager of publicity 
for the National Standard Parts 
Assn. Wellman 
left post Oct. 
1 to accept post 
of p.d. for Cleve- 
land Chamber of 
Commerce. 

Kingsbury, 
who started his 
eareer on staff 
of eastern news- 
papers, was au- 
tomobile editor 
of the Cleveland 
Plain Dealer for 
becoming De- 


Fred Kingsbury 


nine years before 


| troit editor for Automotive Daily 


Announcement of the ap- 
was made by E. P. 
Chalfant, executive vice-president 
of NSPA. 


News. 


Surveys 
Promotion pieces, dealing with 
automobile sales and space-buy- 


| ing, have just been issued by Cor- 


onet and the New York Times. 
The Coronet piece, a 90-page 
booklet in colors and spiffily 
bound, discusses methods to 
evaluate and compare ad- 
vertising media through an 
analogy between a successful 
retail store and a good adver- 
tising medium. The booklet 
also introduces a new method 
of measuring its advertising 

Mill-Reader-Rate, which inter- 

prets Coronet’s readership in 

terms of cost per page per 
million readers. 

The Times’ piece, a four-page 
pamphlet style, reveals among 
other things that only 30 per cent 
of consumers “like low prices at 
special sales,” while 70 per cent 
are satisfied with “regular prices 
that are reasonable.” 


Hobbies 


Hudson’s new “Hobby Lob- 
by” show hits the ozone Oct. 
6 over 71-station CBS hookup. 
With Dave Elman, authority 
on hobbies, as m. ¢c., persons 
from all parts of the country 
will be brought before mike to 
describe their leisure-time ac- 
tivities. 

Half-hour program, aired 
every Wednesday at 7:15 p.m., 
EST, will plug both Hudson 
and Terraplane cars. Set by 
Brooke, Smith & French, Inc. 


Market 


Indicating that there remains a 
sustained market for 1937 model | 
cars, despite coming announce- | 
ments of next year’s models, the | 
New York Mirror reports that it 
is still receiving many requests 
for its 1937 Auto Guide published 
last January, giving a list of 
makes and models with their 
N. Y. delivery prices. 

Despite fact the Mirror aad 
tised its guide only in January | 
and February, coupons are still 
coming eight months after the ads 
appeared. Total distribution of the 
free booklets is expected to ex- 
ceed 20,000. 


M.C. 
Paul Dumont, production man- | 
ager of Pontiac’s initial Varsity | 
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ceremonies; John Held jr., 

m.c’ed last year’s airings. 

Each college will provide a va- 
riety program representing stu- 


(Continued on Page 23, Col. 5) 


originating from a different 
college campus each Friday 
evening, will remain identical 
with that of last season, ex- 
cept for switch of master of 


is 


m.c.’ing the 1937-38 series which 
opened Friday from University of | 
| Alabama over NBC Blue. 

| 


Character of new Programs, 


“The greater part 
of our 53% increase 
in business we 
attribute to the 
acceptance of 
your great new 
Royal Master Tire.” 


V. P. FALLS GARAGE, NIAGARA FALLS, N.Y. 
DEALER IN CHRYSLER, PLYMOUTH, AND 
PIERCE-ARROW CARS 


New SKID CONTROL of U. S. 
Royal Master paves the 


way for rich de luxe 


equipment profits. 


No tire has ever fitted more perfectly into 
a car dealership than the U.S. Royal Master. 

For here is a tire that matches the safety 
features you stress in the cars you sell— 
extra safety your customers want and are 
willing to pay for. At the same time, it shows 
off the quiet, smooth performance of your 
car at its best... helps you close the sale. 

There is no large investment to make 
either, no stock to carry. All you need is one 
tire for display purposes—or a set of Royal 
Masters to equip one of your own demon- 
stration cars. 

Why not start today to get your share of 
plus-profits from this great new tire with 


SKID CONTROL, 


local distributor...or write for information. 


See the U.S. Salesman, or 


FREE ... HAND DEMON- 
STRATOR FOR YOUR SHOWROOM 
Simple one-minute test sells 
customers on SKID CONTROL. 


US: ROYAL fase 


DE LUXE SAFETY EQUIPMENT 
‘Uz S. Tire Dealers Mutual 
[United States Rubber Company 7 


Corporation 


1790 Broadway, New York City » 5725 Telegraph Road, Los Angeles, Calif. 





Rear-Spring 


Redesigning and Longer 


Wheelbases 


on New Line 


(Continued fron Page 1) 


Luggage trunks of the Six and 
Eight are also enlarged 

Hoods of all are longer, 
due in part to a somewhat les- 
sened slope of the radiator. Hoods 
have a fixed panel through the 
center to which side panels are 
hinged. License plate light is 
separate from the two tail and 
warning stop lights and is located 
in the center of the trunks. 
Plunger-type rear door locks are 
provided in all four lines, with 
provisions against locking the car 
from the outside with the key 
remaining inside. 

Another change is an arrange- 
ment which carries heated air 
from the engine compartment un- 
der the car, instead of directing 
it back along the sides of the car 
through the louvers. There are 
large ducts with big openings 
through the bottoms of the front 
fender skirts which, Packard en- 
gineers say, help to cool both the 


cars 


engine and the body of the car. 

Fans on all cars are increased 
in size. That of the Twelve is 22 
inches in diameter, said to be the 
largest used on any motor car. 
Radiator shells on both the Six 
and Eight are increased in depth 
also, to further aid cooling, and 
all four cars have larger capacity 
improved water pumps. All cars 
now have full-length thermostat- 
ically-operated shutters. 

The new Packard rear-spring 
suspension system on the “junior” 
cars is said to give the same re- 
sults, from the standpoint of easy 
riding, as were accomplished with 
independent front-wheel suspen- 
sion. Leaf springs are used but 
static friction is practically re- 
moved from them. At the ends of 
the spring leaves there are cup- 
like depressions. These contain 
buttons, some of which are rub- 
ber and some oil- impregnated 
bronze. The forward ends of the 
springs are mounted in rubber, 


|and rubber bushings are used in 
| the spring shackles. One end of 


these bushings has a thick inte- 
gral rubber flange. A flange is 
formed on the other end when 
the shackles are drawn up, due 


|} to the fact that the bushing is 
| longer than the spring eye. This 


| avoids 


any metal to metal sur- 


faces in the shackles. 


As a part of the new rear-spring 


| suspension on the Six and Eight, 


| well 


| sists 


Is this the same 
man? 


It is a coincidence that half a 
million people in this country 
have incomes of $5,000 and up, 
and half a million read THE 
DIGEST. I don’t claim it’s the 
same half million in both cases, 
but let’s figure why some men 
earn good incomes, and why 


some read THE DIGEST. 


The big earner is intelligent. 
Certainly only intelligent people 
would like THE DIGEST. 


The big earner is busy. From 
cover to cover, THE DIGEST 
is for quick reading. It con- 
denses, digests, and is a service 
of selecting the important from 
the trivial. 


The big earner must know what 
is going on, and what the world 
is thinking and doing. THE 
DIGEST tells everything of 
significance that has happened 
in the week, and digests every- 
thing most worthy of thoughtful 
reading that has appeared in 
papers and magazines of the 
world, 


I advance this thought to ad- 
vertisers: among the half million 


readers of THE DIGEST are| 


most of those who can afford to| 


live in good homes, ride in good 
cars, drink good liquor, smoke 
good cigars, travel by air or 
Pullman, and play expensive 
games. 

THE DIGEST may reach every- 


one it would pay you to reach. 
ALBERT SHAW, Jr. 
PUBLISHER OF 


Di est 
ws gi 
233 Fourth Avenue 
New York City 


Detroit Office: 
710 Stephenson Bldg. 





lateral stabilizer 
roll control bar. The 
stabilizer, rubber insulated, con- 
of a steel tube extending 
from the right rear spring pad to 
the end of a vertical bracket at- 
tached to the left side rail. On| 
the “senior” cars, there are two 
of these tubes, the second one ex- 
tending from the bracket to the 
right side rail. 

The two-way shock absorbers 
of the “junior” cars are so 
mounted that on one the arm ex- 
tends forward while on the other 
it extends to the rear. This method 
of mounting supplements the re- 
sistance of the more flexible 
springs against braking or start- 
ing torque reaction of the rear- 
axle. 

The Packard Safe-T-flex inde- 
pendent front wheel suspension 
system is continued on all cars, 
and to it has been added a newly 
designed rubber pad for the seat 
of the top of the coil springs. 

Five passenger coupes have 
Straight across tilting seats and 
unusually wide doors. Two and 
four passenger coupes have in- 
side folding opera seats. 

Bodies of all cars are wider, 
giving increased seating width. 
Windshields of the Six and Eight 


is as 


as 


there a 


a 
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Suspension Features 1938 Packards 


ALMOST COMPLETE REDESIGNING of the two lower priced cars, plus many improvements in 
the “senior” models, features the new Packards for 1938. New rear-spring suspension system is one of 
the chief changes in the “junior” cars. Top photo shows the new Packard Six two-door touring sedan. 
Middle photo reveals the 1938 Packard Twelve 7-passenger limousine, while in the bottom picture is 
shown the Packard Eight 4-door sedan, which is the successor to the “120.” The fourth Packard car for 


1938 is the Super Eight four-door touring sedan. 


are a full two inches higher, giv- | 
ing greatly increased vision. Easily | 
manipulated cam type screened | 
cowl ventilators are provided. 

The Twelve, as before, has oil- 
operated automatic valve adjust-| 
ments. In the Eight and Six there | 
are new mushroom-type valve 
tappets with full pressure lubrica- 
tion. Oil filters, standard on the| 
Twelve and Super Eight, are now 
made standard on the Six and 
Eight. 

Success attained with the tin- 
plated autothermic aluminum al- 
loy pistons in the 1937 Six has 
caused their adoption on all Pack- 
ards for 1938. 

A new type high compression 
ring is used in the top position 
on “senior” car pistons. 

Engines of all cars now have 





water jackets extending practi- 





cally the full length of the cylin- 
ders, a feature of the Twelve en- 
gine now extended to the others. 


A reinforcing rib circles the top| 


of the cylinder barrels in the 


Super Eight power plants. 

The bore of the Six engine has 
been increased one sixteenth of 
an inch to 3% inches, giving in- 
creased torque. The Six develops 


/100 horsepower, Eight 120, Super 


Eight 135 and Twelve 175. 

Bearing journals of camshafts of 
all engines are hardened and 
ground. The Six and Eight cam- 
shafts are hardened by the in- 
duction process and those of the 
Super Eight and .Twelve are car- 
burized. 

All cars have, as before, trans- 


| Six is 122 and the Eight 


missions with carburized gears, | 


silent in all forward speeds; car- 


buretor air cleaners and silencers; 
ventilated crank cases; vibration 
dampers; full pressure lubrica- 
tion; 100 per cent  counter- 
weighted crankshafts; hypoid 
geared rear axles; I beam X 
member, box girder frames and 
other basic Packard engineering 
features. “Junior” cars have third 
brush high output generators 
with external voltage control. 
“Senior” cars have shunt-wound 
high output generators with both 
the voltage and current regulated 
externally. 

For the Twelve and Super 
Eight, wheelbases are 127%, 134% 
and 139% inches. Wheelbase of the 
is 127 
inches, with 148 inches for the 
Eight seven-passenger sedan and 
sedan limousine. 


NEW PASSENGER CAR REGISTRATIONS 


figures supplied by R. L. Polk & Co. with exception of New Jersey. supplied by New Jersey Motor Vist Co.. ano Metropolitan New York ares which are compiled by Sherlock & Arnold. 
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36 | 
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36 | 
37 | 
"361 
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36 | 


Total, 41 States 
for August 
Colorado 
Kentucky 
Mississippi 
New York 
Tennessee 
Texas 
Wyoming 
Total, 48 States 


for August 
*Total to Date 


36] 


36 | 


371 


"371 64996 
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Cadillac 


45597 | 
49158 | 
462 | 
552 | 
686 
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660 
464 
3941 | 
3884 | 
823 | 
837 | 
3183 
3600 


43859 1738 
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673 13 
569 Le 
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3705| 236; 
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799 24 
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183 

86 
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35 
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24 


1| 
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Chevrolet 


4 


2129 13764) 17184) 106225 
665| 10165| 10655) 90096 
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8111/140449|122525|1085007 





New Bantam Line A 
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Prices on New Models 


To Range 


BUTLER, Pa.—An entirely new 
line of passenger cars and trucks, 
with 1938 prices below other low- 
priced cars, was announced this 
week by the American Bantam 
Car Co. here. 

Known as the Bantam “60”, the 


line will be presented at the New | 


York show by the Bantam Co., 
which purchased the plant of the 
former Austin Car Co. here 
several months ago. Models will 
include bantam coupes, _ road- 
sters and quarter-ton panel and 
pick-up trucks. 


Delivered prices at the factory, | , 
|tillery wheels carry 5.00x15 bal- 


Larger | 


including standard equipment, 
safety glass and with all federal 
taxes paid, are in a $400 price 
range. Bodies are available 


Special colors are $20 additional. 
Performance claims _ include: 
that the car will go up to 60 miles 


on a gallon of gasoline; will at-| 


tain a speed of 60 miles an hour, 


and can be operated at a cost of | 


less than three-quarters of a cent 


New Hupp Dealer 
Franchise Aids 


Owner’s Service 


DETROIT. — Greatly extended 
service to Hupmobile owners has 
been made possible by the com- 
pany’s new dealer franchise, ac- 
cording to Tom Bradley, president 
of Hupp Motor Car Corp. 

The franchise, adopted just 
prior to the announcement of 
Hupp’s new 1938 line, has induced 
better and more efficient service 
through its provisions for ex- 
clusive terirtories and protected 
sales, Bradley said. 

“Strict terirtorial provisions 
permit the dealer to determine 
the number of car owners de- 
pending on him for _ service,” 
Bradley stated. “This enables each 
dealer to set up a service quota 
within his territory.” 

Nation-wide service for Hup- 
mobile cars has been made avail- 
able through the appointment of 
distributors in all principal cities 
in the United States, Bradley 
added. New factory equipment for 
service and inspection of new 
cars and parts stocks for replace- 
ment on old cars are being in- 
stalled at all distribution points. 

The Detroit factory maintains 
a complete line of replacement 
parts for all models since 1924. 
Most parts are available for all 
models manufactured within the 
last 20 years. 


| loon 


in | 
standard colors at no extra cost. | 





in $400 Class 


per mile for gasoline, oil and 
tires. 

Overall length of the Bantam 
“60” is 120 inches. The four- 
cylinder, 20 horsepower engine is 
mounted on live rubber, and has 
a three-point suspension chassis. 
Bodies are of welded steel, and 
the ignition system has an auto- 
matic spark advance. The lubrica- 
tion system is force-feed and has 
seven-pint capacity. A five-gallon 
fuel tank is located in the rear. 
The synchro-mesh transmission 


| is of the selective type with silent 


second gear. Pressed steel ar- 


high-speed _ tires. 
wheels are available for unim- 


> 
o> 


proved roads. Four-wheel brakes | 


are of the internal expansion 


type. Steering is “finger-tip” con-| 


trol. 
size. 


The cars will be built complete 
in the company’s 14-acre factory 
here. A continuous daylight as- 
sembly line, capable of delivering 
a completed car every five min- 
utes, has been set up to provide 
straight-line handling under one 
roof, from the point where ma- 
terials are received, to the ware- 
house for assembled cars. 

Among manufacturers in the 
automotive field who will supply 
materials for the Bantam “60” 
are: Hayes Body Corp., steel body 
stamping; Corcoran-Brown, head- 
lamps; Transue- Williams Steel 
Forging Co., forgings; Spicer 
Mfg. Co., axles; Motor Wheel 
Corp., wheels; Detroit Body Die 
Co., fender dies; Rockford Drill- 
ing Machine Co., clutches; Fire- 
stone Tire and Rubber Co., tires; 
Morrison Steel Products, Inc., 
steel stampings; Marquette Metal 
Products, screw machine prod- 
ucts; Murray-Ohio Mfg. Co., 


Shock absorbers are over-| 


steel stampings; National Bronze | 


& Aluminum Co., aluminum cast- | 


ings; Western Automatic Machine 
Screw Co., screw machine prod- 


ucts; Electric Auto-Lite Co., elec- | 


trical equipment; Jackson Motor 
Shaft Co., machine work. 

Officers of the American Ban- 
tam Car Co. are R. S. Evans, 
president; Martin Tow, treasurer; 
W. A. Thornton, secretary and 
assistant treasurer. With Dean 
B. Copeland, Fred A. Hahn and 
Mercer Reynolds, the officers 
form the board of directors. A. 
C. Olander is sales manager. R. 
O. Gill is in charge of manufac- 
turing. 


ADN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 


BANTAM’S ENTRY 


into the 


ear and truck field includes four 


| body types, with the price range around $400. Top photo shows the 
| “60” coupe, which has a large rear compartment for luggage or pack- 


age delivery. 
| ries two persons and has a large rear compartment. 


| top disappears behind the seat. 
| quarter-ton truck, which has a load carrying space of 36% inches by 
The rear door has an opening 31 by 31 inches. Bot- 


38 by 34 inches. 


Second from top, the 1938 Bantam “60” roadster, car- 


A weather-tight 
Third from top is the “60” panel 


| tom photo shows the “60” pick-up truck, which will carry a quarter- 


| ton load. 


|Higgins Will Direct 
IHC Power Unit Sales 


CHICAGO. 


The driver’s cab is completely enclosed. 


Neal Higgins has 


been placed in charge by Inter- 
|national Harvester Co. of all in- 
| dustrial tractor and power unit 


| sales 


and manufacturers. 
| heretofore 
has 


vision, 


through branches, 


in charge 
been assigned 


| responsibilities. 





48 STATES FOR AUGUST, 1937-1936 


Complete cumulative figures appear 


STATES 


Total, 41 States 
for August 
Colorado 
Kentucky 
Mississippi 
New York 
Tennessee 
Texas 
Wyoming 


Total, 48 States 
for August 


each weck until all 48 states are shown 


HUDSON GROUP 


With 


AUBURN 


6823 
5936 
102 | 
89 | 
116 
61 
42] 
26] 
657 | 
189 | 
84 
92 
322 
314 
36 
80 
8182] 
7037 | 


3] 
1207 
1309} 


~ 6975 
5728 





*Total to Date 


37 | 59109| 11501| 70610] 


36 | 56811) 15416] 72227] 


the seven states 


appearing 


GROUP 


112 
199 


135 
238 
1108 
2390 


today the 


1131 
1131 
13 
1¢ 
14 
13 


1286 


1282! 


10366 
11647 


compilation for 


dealers, 
R. C. Flodin, 
of the 


di- 
new 


August 


| 


21 


nnounced in 4 Body Types 


Ford Plant Uses 


‘Profilometer’ to 


Measure Millionth 


DEARBORN.—Deviations of 


| one-millionth of an inch in mate- 


| rial under manufacture are meas- 
| ured instantly with a new “profi- 


| lometer’ 





’ 


developed for the Ford 
Motor Co. 
This instrument, said to be the 


| only one of its kind in existence, 
| brings millionth-of-an-inch preci- 
| sion 


out of the laboratory and 
into the production line. 


The speed and accuracy of the 
device, which measures units so 
small 3,000 of them would be re- 
quired to equal the size of a hu- 
man hair, is arousing the widest 
interest among scientists. 


While the profilometer now is 
being used to check the smooth- 
ness of safety glass used in Ford 
V-8 cars and trucks, company en- 
gineers believe it can be used to 
insure almost unbelievable accu- 
racy in scores of other manufac- 
turing processes. 

The instrument operates 
some of the principles used 
radio, and is not impressive 


on 
in 
in 


| appearance. It consists of a small 


metal box attached by a five- 
wired electric cable to an ampli- 


| fying cabinet. There is a dial on 


Higgins has been closely identi- | 


fied with the sale of the com- 
pany’s industrial power lines for 
the past five years. He was for 
three years traveling industrial 
sales representative of the south- 
ern district before being called to 
the Chicago office early last year 
to promote tractor and power 
equipment sales through dealers 
}in the entire country. 





*Not Including Wisconsin for July 


and August, 1937. 


is complete 


NON-AFFILIATED GROUP 


86 

43 
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71 

16 

10 

5989 

| 2885 
23| 54409 


23 


| 29893) 


7534 
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74009) 


394 


laneous 
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246834 
210075 
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137 
30 


14 
1 
1 


) 
14 


20) 





top the small metal box, and a 
diamond-tipped needle in the bot- 
tom. 


As the box is pushed across the 
surface to be measured, the 
needle follows the invisible con- 
tours in it. This causes variations 
in the electric current, which are 
amplified in the larger cabinet 
and returned to the dial, where 
an instantaneous reading appears 
in terms of millionths of an inch. 

The machine is simple to oper- 
ate, and by watching the flicker- 
ing of the needle closely the oper- 
ator obtains a measurement of 
the average smoothness of the 
surface, as well as of the extreme 
depths of any pits that may be 
present. 


For a fresh automotive viewpoint, 
read George M. Slocum's “A Word in 
Edgewise.” 


hae i25A 


NEW TYPE 
TRAINS... 


OWE LIGHTNESS TO NICKEL 


One of the most dramatic 
achievements in modern sail- 
roading is the high-speed, light- 
weight, Diesel powered train 
pioneered by the E. G. Budd 
Mfg. Co., whose design expe- 
rience was taken directly from 
its work in aircraft and auto- 
bodies. The new Zephyr type 
trains were ushered in with the 
availability of the well-known 
18-8 Chromium-Nickel stainless 
steel sheets. Developed at first 
purely for decorative purposes, 
engineers found ways of fabri- 
cating these stainless steel sheets 
into strong but light structures. 
Cold-worked stainless is a very 
high tensile material combining 
extremely low weight with high 
factor of safety. Thus, through 
the use of the high Chromium- 
Nickel alloys, a new vista of en- 
gineering devel- 
opment has been 
opened up. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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Street Lays Decline in Securities to Uncertainty 


© SS 


Car Shares Rally 
At Mid-Week But 
Remain Under ’36 


By C. J. ALEXANDER 
Wall St. Correspondent, ADN 
NEW YORK.—It becomes clear 
as time goes on that it is un-| 
certainty rather than any definite | 
fear of next year’s results that/| 
has brought the decline in se- 
curities of automotive companies. 
This, along with the effects of ex- 
ternal conditions over which the} 





industry has no control. 

Wall Street is ready and will- 
ing to go along with executives | 
of the industry in their optimism | 
regarding next year. But it feels | 
also that it must give weight to 
other statements of the industry’s 
leaders, including the declaration 
by Alfred P. Sloan jr., that the 
chief danger was destruction of 


Repeal of Car 
Insurance Law 


Asked in Mass. | 


BOSTON.— An initiative peti- 
tion, asking repeal of the com-| 
pulsory automobile liability insur- | 
ance law and substituting a fi-| 
nancial responsibility law in its| 
place, has been filed by the Bos- | 
ton Automobile Club with the} 





Massachusetts attorney general | 
for legal approval. According to| 
political observers, the petition) 
has an excellent chance of adop-| 
tion, and represents the strongest 
onslaught yet made to wipe the| 
compulsory law off the books. It 
is expected that the petition will | 
have the support of many insur-| 
ance companies as well 
various automobile associations. 

Passage of the financial re- 
sponsibility act would end the) 
annual bitter wrangles over the 
compulsory premium rates and 
would result, it is claimed, in a/ 
substantial reduction of pre- 
miums, because the companies 
would fix the rate according to 
the individual risk and record in 
each case. 

When the legal form of the 
petition is approved, the sponsors 
must secure 20,000 signatures by 
December to put the measure be- 
fore the next legislature. If the 
latter refuses to pass the act, the 
petition would go on the ballot 
for popular vote at the next elec- 
tion. 

Under the financial responsi- 
bility act a motorist could operate 
without insurance, but if he be- 
comes involved in an accident his 
license would be revoked by the 
registrar until he satisfied the 
claim against him, or has filed a 
bond or has sufficient insurance, 
pending judgment by the court. 
The proposed law would place re- 
sponsibility on the eight per cent 
of drivers who have accidents in 


Massachusetts, freeing the others | 


from paying for accidents of 


reckless drivers. 


$1 Dividend Is Paid 
By Pittsburgh Plate 

PITTSBURGH. Directors of 
Pittsburgh Plate Glass Co. this 
week declared a cash dividend of 
$1 per share to be paid out of 
1937 earnings on Oct. 1, to stock- 
holders of record Sept. 10, it is 
announced by H. S. Wherrett, 
president. 

Outlook for the last quarter ot 
the year indicates a satisfactory 
volume of business, Wherrett 
said, despite anticipated seasonal 
fluctuations in demand. 


Income Reported 


GRAND RAPIDS, Mich.—The re- 
port of the Muskegon Piston Ring 
Co. for the six months ending June 
80, 1937, shows a net income for 
operations of $352,348, with earned 
surplus of $359,922 and total current 
assets of $889,550. 


as the} 


confidence by government’s eco- 
nomic policies. 

The uncertainties as far as the 
automobile industry goes as Wall 
Street sees them have to do 
chiefly with earnings of the 
companies rather than with their 
sales, 

It is extremely difficult to esti- 
mate future earnings and it is on 
the prospect of earnings that 
stock prices are based more than 
anything else. In the 
prices follow earnings. 

The Street statisticians are 
finding it difficult to reach even 
an approximate idea of what the 
margin of profits will be on new 
cars. They don’t know yet just 


| what the prices will be and they 


have no way of knowing, even 
with the prices, what the costs are 
going to be under new conditions 
of wages and material costs. 

Although prices of automotive 
stocks rallied at mid-week, the 
ADN averages for the week 
ended Wednesday were lower in 
the average. 

The ADN averages for Sept. 29 
compared as follows with the 
preceding week and a year ago: 


Last This 
Week Week 


Year 
Ago 
50.09 
52.37 
43.86 


27.59 


Change 
36.06 —0.93 
37.74 —0.80 


24 motors 
10 car-truck co.’s . 38.5 
10 parts-acces, .». 33.61 31.89 —1.72 
4 tire-rubbers . 82.41 31.21 —1.20 
Among the dividend declara- 
tions of the week was one of $2 
by Spicer Mfg., payable Oct. 15. 
This was the first declaration by 
this company since last year, a 
similar amount having been paid 
on Dec. 5, 1936. 


Plant Capacity Doubled 
By Ohio Crankshaft Co. 


CLEVELAND, O.—W. C. Dunn, 
president of the Ohio Crankshaft 
Co., has announced that construc- 
tion is under way on the com- 
pany’s new plant here. 

The plant will provide 75,000 


|square feet of floor space in a 


building 500 feet by 150 feet on an 
18-acre site. This acreage pro- 


|vides room for three additional 


units similar to the one under 
construction. The cost of the land 
and building totals $300,000. New 


equipment to be installed will cost | 


an additional $400, 000. 


long run| 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


NEW YORK, Friday, Oct. 


1 (3:10 P.M.) —Light selling 


marked today’s market activities, with a slight rush to- 
wards the end of the day reducing some of the losses. 
Chrysler finished up almost a point, while General Mo- 
tors ended even with the day previous. 


Trend to Lower Taxation 
On Cars F ‘ound in Canada 


MONTREAL, — Recent an- 
nouncement that there was a 
possibility of reducing the cost of 
automobile licenses in Quebec, 
prompted a survey by the Royal 
Automobile Club of Canada, 
which reveals that this trend of 
lower taxation on automobiles is 
becoming general in most coun- 
tries. 

In Quebec, automobile owners 
must pay a tax of 70 cents per 
100 pounds, and the cheapest 
registration possible is $17.10, plus 
$1 for plates and $5 for a driving 
license. In Ontario the new reg- 
istration scale is $2 for a four- 
cylinder car, $7 for six cylinders 
and up to 28 horsepower, with 


$10 for sixes over 28 horsepower, | E y 
|to highway improvement. 


and for $15 for'| 
is | 


or for eight cylinder cars up to 
35 horsepower, 
cars over that power. There 
also a report from Ontario that 
gasoline taxes will be reduced. 


It was pointed out by George 
McNamee, 


the club, that apparently Aus- 


In Australia, the fuel tax 
three times as high as in 
York state. 


In Great Britain, registration 


secretary - manager of | 





tralia was the only exception to | essentials, 


the trend towards relieving mo-| 
torists from some of tax burdens. | 
is 15 
cents a gallon and registration | 
New | 


cost has been reduced by 25 per 
cent. Germany and Italy have 
both gone in for vast expendi- 
tures on _ super-highways and 
forced the motor industry ahead 
by a combination of tax relief 
measures, assistance to the in- 
dustry and in the purchase of 
cars. Austria has abolished reg- 
istration tax for a year, while in 
Jugoslavia all state taxes have 
been abolished, and motorists now 
pay about 300 dinars for registra- 
tion, license and municipal tax in- 
stead of several thousand as 
before. 


In Poland, taxation has been 
halved, while Peru has abolished 
its road tolls, and Argentine is 
going to devote all tax revenues 


“Motorists are benefiting from 
a growing realization by those in 
charge of raising government 
revenues that taxation of trans- 
port is really a tax on almost 
everything, which can only be re- 
flected in higher prices for all 
said McNamee. 


ADN’s weekly estimates of car and | 


truck production, appearing in the 
Wednesday “pink sheet,” were 
actual U. S. figures for 1936 
and the first half of 1937. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, OCTOBER 1, 1937 
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High NEW YORK 


Low 


Allis Chalmers Mfg. 
American C. & F. 
American Chain 
Auburn Auto 
Bendix Aviation . 
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Borg-Warner 

Briggs Mfg. 

Budd Mfg. Co., 
Budd Wheel Co. 
Chic. Yellow Cab (1) 
Chrysler 

Clark Equip. 
Cleveland Gr. Br. 
Collins & Aikman 
Com. Credit 
Commercial Inv. T 
Continental Mctors 
Curtiss-Wright 
Curtiss-Wright A 
du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Metor 
Firestone T. 

General Elec. 
General Motors 
Glidden 

Gocdrich, B. F. 
Gocdyear T. & R. 
Graham-Paige 

Hayes Body Corp. 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor ..... 


45/2 


41 


4, 
Inter. Harvester ..... 
Johns-Manville 
Kelsey-Hayes W. 
Kelsey-Hayes W. B. 
Lee Rubber & Tire 
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11 

Bl, 
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Libbey-Owens-Ford Glass ........ .... 
Ludlum Steel 

Mack Trucks (1) 

Midland Steel 

Motor Products 

Motor Wheel 

Murray Corp. 

Nash Kelv. 

Pacific Mills ‘ 
Packard 7, 7 
Raybestos Manhattaan 
Reo Motor 


55/5 
24/4 
291/, 
2 
23% 
17 
8! 
14! 
181, 


? 
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29 
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Republic Steel Corp. ..........- 
Socony Vac. 


Sparks-Withington 
Spicer Mfg. 


4% 
23 


Stewart-Warner 

Studebaker 

Thermoid Co. coeceeceecce 
Thompson Products 


Timken-Det. 


Axle 


Timken Roller Bear. 
U. S. Industrial Alcohol 
U. S. Rubber . 
West’house E. 

White Motors 

Willys Overland 

Yellow Truck 

Young Spring & Wire 


CHICAGO 


Asbestos Mfg. 


Bendix 


Aviation 


Borg-Warner 

Perfect Circle 

Pines Winterfront 

Woodall Industries ............. 


ES oo oe eee eke 


DETROIT 


Bower Roller Bearing 
Hoover Ball Bearings 
Murray Corp. 
Timken-Detroit 








more | 
than 98 per cent correct compared | 
| with | dry 
centrifugal 
| four-wheel hydraulic brakes with 


| able forward. The 
| headroom of 66 inches with a flat 





White Introduces 
New Small Truck; 


Economy Stressed 


wheel- 
small 


CLEVELAND. — Short 
base, engine under floor, 
economical six-cylinder motor, 
exceptional maneuverability, and 
good loading space with short 
over-all length are some of the 
major features incorporated in 
the new streamlined White model 
800 Merchandor introduced this 
month by the White Motor Co. 

Designed and engineered spe- 
cifically for service in the bakery, 
laundry, dry cleaning, department 
store, dairy, and florists fields and 
other delivery services of similar 
type, the new model is rated in 
the one-ton field. 

The engine mounted entirely 
under the floor makes possible the 
short wheelbase and provides a 
more equal distribution of weight, 
factory officials state. This un- 
usual engine mounting, complete- 
ly below the floor of the body, 
permits a level floor and many 
cubic feet of additional loading 
space, giving more loading space 
than the usual conventional type 
truck with 30 to 36 inches longer 
wheelbase. 

The short wheelbase (102-inch) 
and the wide tread front axle 
(63-inch) is said to make possible 
exceptional maneuverability. Short 
over-all length of 17 feet is an 
added sales feature. 

Powered by a small, six-cylin- 
der engine of 205 cubic inch dis- 
placement, the Merchandor is de- 
signed to provide unusual economy 
in gasoline consumption. Tests by 
company engineers on non-stop 
runs showed 18 to 19 miles per 
gallon and an idling performance 
of three hours and 35 minutes on 
a gallon of gasoline. The engine 
has a Tocco hardened seven- 
bearing crankshaft, cadmium- 
nickel main and connecting rod 
bearings. Using a 5.14 rear axle 
ratio a speed of 40 miles per hour 
is obtained with an engine speed 
of 2,100 r.p.m. 

An oversize 11-inch _ single, 
plate clutch of the semi- 
type and _ oversize 


brake lining area of 264 square 
inches insure low maintenance 
and satisfactory operation. The 
generator cuts in at an engine 
speed of approximately 200 r.p.m., 
well within the idling range, mak- 
ing it possible to charge every 
minute the truck is in actual 
operation. 

The Merchandor body is stream- 
lined and smartly styled. It has a 
total capacity of approximately 
350 cubic feet of which 318 cubic 
feet are back of the driver’s seat 
with the additional space avail- 
interior has 


level floor interrupted only by low 
wheel housings at the rear. 

The Merchandor, marketed ex- 
clusively by White, will be avail- 
able to operators during the first 
week of October, company of- 
ficials stated. 


Collusion Charged 
In Govt. Tire Bids 


WASHINGTON.—Fourteen rub- 
ber companies were accused here 
Friday by the Treasury of “col- 
lusion” in submitting identical 
bids for the sale of tires and 


|tubes to the government. Attor- 


ney General Homer S. Cummins, 
who gave an opinion that the 
Treasury’s conclusion was justi- 
fied, suggested that the matter be 
referred to the department of 
justice “with a view to prosecu- 
tion.” 

It was the second time identical 
bids were submitted on the tire 
contract. When the department 
received identical bids in July, 
they were readvertised. Again, 
early this month, identical bids 
were submitted, the Treasury 
said. 





Shown by 


PONTIAC. — One of the most 
neglected safety features of the 
average car today is the head-| 
light system, according to C. P.| 
Simpson, general sales manager 
of Pontiac Motors, and “fully 60} 
per cent of all cars are driven 
with faulty lights. 

“Few people realize the re- 
search and precision workman- 
ship back of today’s lighting 
systems. Automobile headlights 
are efficiently designed to give 
maximum light correctly directed. 
Headlights are truly precision in- 


N. J. to Enforce 
New Inspection 
Law to Fullest 


TRENTON, N. J. — Assurance 
that full enforcement of New 
Jersey’s compulsory motor. ve- 
hicle inspection statute will be- 
come effective Jan. 1 was given 
Arthur W. Magee, state motor 
vehicle commissioner. Magee de- 
clared that motorists will begin 
receiving their notices in the 
mail “shortly after Nov. 1.” 

All of the 28 state-operated in- 
spection stations, with the excep-| 
tion of those in Newark and} 
Newton, he said, have been com-| 
pleted and equipped. He stated 
that interviewing civil service} 
eligibles for positions as ex- 
aminers will get under way with- 
in a few weeks, followed by a 
course of training for the ap- 
pointees. 

Magee added that while safety 
inspection is not a new idea, no| 
other state has gone into the} 
matter on as broad a scale, and} 








predicted that it will be a strong| After cleaning lenses, this same| tion 


{struments and, 


| indicate 


| ages. 
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60% of Cars are F ound with Faulty Headlights 


Lamps’ Increased Efficiency | 


Proper Care 


like 
instruments, require 
amount of care.” 


Poorly focused lights, partly | 
burned out bulbs and dirty or| 
tarnished reflectors defeat the} 
purpose of today’s automobile | 
headlights and are largely re-| 
sponsible for the growing acci-| 
dent rate at night, Simpson! 
believes. 


“Accident figures show that 
deaths from daytime accidents 
are declining, but night deaths 
continue to rise,” he said. “This | 
larger night accident rate could| 
be materially checked if drivers 
would have their headlights in- 
spected and brought back to 
normal at regular intervals. 


“More than 60 per cent of all 
automobiles in operation have un- 
safe headlights, according to of- 
ficial state inspection figures. In 
six states, which conduct peri- 
odic motor vehicle safety inspec- 
tions, we find the following re- 
sults: 


all 
a 


precision 
certain 


Headlights 
Rejected 
56,032 
81,000 
66,091 

493,000 
41,368 
1,151,719 


Per 


Cars Checked Cent 


74,720 
141,980 
113,900 
850,000 
357,179 

1,429,106 


State 

Vermont 

Maine 

New Hampshire 
Messachusctts 
Connecticut 

Pi nnsylvania 


CANDLEPOWER—THOUSANDS (BOTH UNITS) 





TOTAL 1,889,210 

Simpson pointed to tests con-| 
ducted by General Electric which | 
that headlights show} 
definite deterioration as the car} 
“These same tests also show | 


3,066,885 


CANDLE 


POWER MAXIMUM AFTER 


CLEANING LENSES & REFLECTORS 


CANDLEPOWER 
MAXIMUM AS FOUND 


NACA 
CCONCATET 
SCH ANESSEE 


| Harry T. Hatcher, retail ad man- 
| ager; 
mi manager, and Andrew Maw- 
| hinney jr., 
secretary. 


CANDLEPOWER MAXIMUM 
AFTER CLEANING LENSES 


4 AGE OF CAR—YEARS 


THIS IS A GRAPHIC illustration of how the efficiency of head- 
lamps can be increased by cleansing lenses and reflectors. The chart 


is based on a survey conducted by 


Trailer is, ee | 


Reorganization | 


EDGERTON, Wis. — Stockhold- | 


that after cleaning lenses and re-| ers of the Highway Trailer Co. | 


flectors, headlights may be boosted | voted reorganization of the firm 
| in candlepower as much as 100| Sept. 24 with a cash payment of | 
| $56,000 


per cent,” he said. 


against over $500,000 in | 


“For instance, a car two years|cumulative unpaid dividends on 
old showed approximately 13,000| preferred stock. 


candlepower from both lamps. | 


Amended articles of incorpora- | 
have been filed with the 


influence in cutting down acci-|car had a maximum candlepower | secretary of state and reorganiza- | 


dents. Specifically, he said, com- 
pulsory inspection will eliminate | 
vehicles with inadequate brakes, | 
wheels out of alignment and! 
treacherous headlights. 


| to 


Assn. to Appeal 
Ind. Tax Ruling 


INDIANAPOLIS. 
ers in Indiana stand to lose 
thousands of dollars as a result 
of a decision of the Indiana su- 
preme court which declares that | 
any manufacturer doing an inter-| 
state business must pay a gross| 
income tax on his interstate prod- | 
ucts as well as those sold directly | 
in Indiana. 

An appeal to the United States} 
supreme court is to be taken, ac- 
cording to officials of the Indiana 
Manufacturers’ Assn. The tax is| 
one-fourth of 1 per cent on the 
sales value of products manufac- | 


Manufactur- 


tured. No collection of the tax) 


will be made during the appeal, 
but the state tax department has 
issued regulations requiring that 
interstate sales income be _ re- 
ported regularly. Many firms, 
pending court action, have placed 
their taxes in escrow. 

If the state wins, it is estimated 
that more than $10,000,000 in back 
taxes will be turned over to the 
department. 


Indianapolis Dealers 
Revive Clam Bakes 
INDIANAPOLIS. — Nearly 500 
dealers and salesmen have revived 
the famous clam bakes of the 
Indianapolis Automobile Trades 
Assn. The clam bakes date back 
to the early 1920’s and first were 
held under the direction of John 
Orman, a former manager of the 
association. They were discon- 
tinued after his death in 1927. 
All sorts of contests and a din- 
ner featured this year’s event. 


\light testing equipment 


| the 


tiac 





C. O. Warnock, local Ford dealer, 
was director of the event. 


of 15,000 and after cleaning both} 
lenses and reflectors the candle-| 
|power was increased 
These tests were concerned only 
with light output, and it is safe 
assume that focusing and 
alignment were just as inefficient. 

“It is a good idea for all drivers 
to have their headlights checked 
at regular intervals, just as they 
do brakes and steering. Modern 
is quick 
takes all the 
checking and 


and efficient and 
guesswork out of 
adjusting. 

“It is hoped that the campaign 
now being conducted by the Auto- 
mobile Manufacturers Assn. and 
a group of co-operating organiza- 
tions will impress the public with 
urgent need of correctly 
operating headlights. Here at Pon- 
we are offering special 
courses in headlight testing and 
adjusting to all our service men, 
as part of our regular training 
schools. 


Diamond T Buys 
Factory Property 


CHICAGO. Purchase of the 


|factory property it has occupied 


for more than 20 years on a rent- 
al basis has just been effected by 
the Diamond T Motor Car Co. 
stockholders were so _ informed 
Friday by C. A. Tilt, president. 

Tilt said that the 
valued at $529,000, has been 
quired in exchange for 21,259 
shares of stock and cancellation 
of a $79,014 debt due the com- 
pany. 

To provide for further expan- 
sion in operations, the company 
has also purchased 12 acres of 
adjoining property. 


E tlie Date Set 


CHICAGO.—The Automotive 
Assn. of Illinois will hold its 


Friday, Oct. 
Country Club. 


29, at Tam O’Shanter | 


to 21,000. | 


property, | 
ac- | 


Golf | 
final | 
tournament and election of officers | 


|tion plans call for an exchange of | 
556,000 shares of new preferred | 
stock, share for share, for out- 
standing preferred stock. The 


| company. 


General Electric. 


new preferred stock will carry a 
5 per cent annual dividend rate 


las compared with the 7 per cent 


dividend rate on the old stock. 


were distributed Sept. 28 to 250) 
stockholders, representing a 10) 


| per cent cash payment. A 2% per 


cent dividend payment will be 
made in another week, according 
to J. W. Menhall, president of the 
This represents the| 
semi-annual payment of the new 
5 per cent dividend rate. 


ADN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries. 


| izations, 


| H. King succeeds... 





| geles, 


(Continued from Page 19) 
dent musical and dramatic organ- 
comedians and novelty 
features. 


Changes 


Former ad manager of the New 
Yorker, Raymond B. Bowen has 


Ae named advertising director 


of the publication, with E. Mel- 
ville Price as new ad manager. 


Other appointments include 
Howard Baldwin, national 


advertising executive 


Chatter 


Funeral rites held Monday for 
William J. Rosenberger, car ad 
manager of Buffalo Times; George 
Korbel & Col- 
well, Ine., handling public rela- 
tions for N, Y. Auto Show, moves 
to new offices in General Electric 
building, N. Y. .. . Omaha World- 
Herald, which bought Hearst’s 


|Omaha News-Bee last week, will 
| distribute This Week mag only 
| under new setup... 


Chet Crank, 
handling advertising and 
for silver jubilee 
automobile show in Los An- 
Oct. 30-Nov. 7; approxi- 
mately $20,000 will be spent on 


Inc., 
promotion 


| newspapers, posters and radio... 
Cash dividends totaling $56,000| pap es 


Dudley Fay, formerly with J. Wal- 
| ter Thompson Co., and Robert N. 
Mann, formerly in charge of N. Y. 
state and Pittsburgh territories 
for House Beautiful, join N. Y. ad 
staff of Time .. . Jam Handy Pic- 
ture Service, Inc., opens additional 
offices and showrooms in N. Y. 
and Detroit . . . William Hutton, 
ex-Detroit manager for Crowell 
Pub. Co., appointed Eastern ad 
manager of Farm Journal... R. 
S. O'Neill, of MacManus, John & 
Adams, giving ad course at U. of 
Detroit. 


MAKE APPLICATION TODAY 
por the BANTAM “60 FRANCHISE 
‘eve cee keal Money-Maker 


Here are four reasons why the new 
Bantam franchise brings you big profits: 


Bantam sells to big new market—no 
trade-in problem— no competition. 


Bantam costs less than any other 


1. 
2. 


car on the market. 


Bantam is the ideal companion line 
no separate set-up needed- 


investment. 


. Bantam management 
problems. 


Liberal contracts 
high pressure—no red tape. 


1. 
2. 
3. 


4. 


small and tires. 


Here are four startling economy fea- 
tures that are making the Bantam “60” 
headline news: 

Up to 60 miles per gallon of gasoline. 
Up to 60,000 miles per set of tires. 
Up to 60 miles per hour. 

Less than 34¢ per mile for gas, oil 


Complete Bantam line includes the !4 


knows dealer 


no truck, 


ton chassis, the 14 ton panel express 
the '4 ton pickup truck, 
coupe and the smart Bantam roadster. 


the 


If you are interested in a profitable distributorship 
for the new Bantam ‘60’ write Mr. A. C. Olander, 
Sales Manager, No. 1 Economy Road, Butler, Penna. 


AMERICAN BANTAM 


CAR COMPANY 
BUTLER, PA. 
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PROVIDES 


Bein. ee 
A “SHOTGUN oe eee SPEED! HE most sought-for motoring safeguard developed in years— 
: banishes the hazard of a blowout at high speed! Bendix Hydraulic 


Repeatedly, before thousands of witnesses, test cars have : a 

staged this sensational exhibition. Driving at high speed, Steering Stabilizer. 

suddenly a frgt tne i dled with shotgun slugs whic te ‘Tt makes any steering gear virtually irreversible—no road shock, 

swerving, no skidding. Straightaway the car rolls to safety! however violent, will turn the front wheels. Rocks, logs, ordinary 
curbings—any obstacles a wheel can climb—have no effect on the 

car's course. 

Bendix Hydraulic Steering Stabilizer can be quickly installed on any 
car, truck or bus whether with conventional or ‘‘knee-action’’ type 
suspension. No drilling needed. It may be transferred to another ve- 
hicle later. 

The product, its performance, its price, its appeal, and the prestige 
of the name of Bendix—all point to sensational, profitable success. 
Many thousands already in use, installed by Bendix service stations in 
all parts of the country. Write for full information or wire TODAY! 


BENDIX PRODUCTS CORPORATION 


(Subsidiary of Bendix Aviation Corporation) 401 Bendix Drive, South Bend, Ind. 


STANDARD 
MODEL RETAILS 





0 


DOES NOT . a , 

Lean A 

Nee Ae ee) A £ ) 
OF STEERING! 


Kz 


HYDRAULIC Séwyg STABILIZER 





